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id you ever try... 


do find them those offbeat trails and wonderful highways that 
she lead to summer adventure? A’ common. wistful question when vacation time comes. 
Where are the old inns that stand today just as they did when America was still colonial? 
Places where an artist can find snow in July, silent forests and pounding surf? Are 


these things only technicolor daydreams, invented by writers of fietion and Hollywood 


or do they really exist? The answer: they do. 


No matter where you live. its only a few hours by ear to places of breathtak. 
ing sweep and beauty. America its fortunate in’ its multiplicity of climates, oceans and 
mountain ranges. And all this lies waiting for the summer artist to capture (and be 
made captive by!) There's a trick to a vacation in a car, of course. It takes planning. lt 
should be done in easy stages. It requires the fun and excitement of poring over colorful 
maps, digging through library books, ferreting out a relaxed itinerary that can take you 
from inn and hostel to scenic vista, day after day. The best way to plan a summer holi- 
day with art is to consult those who know the publicity bureaus of major oil com. 
panies, the Automobile Club in your vicinity and the state or regional public relations 
counsels which exist for just this helpful purpose. 


On page 168 we've listed many such organizations, Start writing now, and soon 


vou ll be planning an odyssey that will probably cost vou far less than rocking on a hotel 


veranda at twenty dollars a day. See what lies bevond the highway this summer the 
landmarks and. the almost-unex plored backroads. You'd be surprised how close vou are 


to faraway places and your car is a riage carpet. 
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THE PRESIDENT’S BUDGET AND YOUR SCHOOL: I’resident bisenhowes 
has requested $451 million trom Congress tor a school constructio 


program trom June “57 to June '58 If the sum is granted—and 
there's quite a fight over it—it would be used as follows: $325 
lon tor grants, to be matched by the states, tor the construction of 
new classrooms S1LOO n tor bederal purchase of school con 
truction bonds when needy local districts can't themselve Niirket 
them at reasonable rates; $5 million to help states make plans te 
overcome financial dithculties to school construction, and $1 million 
to pay the administrative bills for seempe the allocations are handled 
properly. This near-halt billion dollars is only the first of four an 
nual mstallments which will then total over $2 billion. In additions 
President Eisenhower's budget request calls for $7 million te 
operate the US. Othee of Education unprecedented sum 
nearly 50% larger than ever betore—reflects the administration's con 
fidence in the so-tar running of the infant Federal agency. How 
much wall he get Phe decision should be im your newspapers betor 
lune when Congress hopes te adjourn 


rial 


TURNING OF THE WHEEL: \\ lien the National Leachers Association 
was formed in 1857, its constitution specifically excluded women trom 
membership. This June is the 100th Anniversary of the NEA, th 


same organization. When the NEA convenes m Philadelphia m= Jun 


49% ot the attendance will be temal 


OUTSTANDING SHOW OF ARTISTS’ PALETTES: \lore than two 
participating professional artists were recently represented imi as 
unusual exlubition held at the Grand Central Art Galleries in N.Y 

Sponsored by (srumbacher. thr showine consisted ZU 
paintings, each done on a wooden artist palette \ tew of the tory, 
names represented: Dong Kingman, Wayman Adams, Revington 
\rthur, Mario Cooper, Henry Gasser, Ludolis Liberts, Robert Phil 
lip, M. A. Rasko, Frederick Whitaker, Stanley Woodward. The 
show will go on tour throughout the country this year. Be sure to 
vatch tor it so you can study the amazing variety oft techniques pM 

tble with the same basic oil color 


PUERTO RICO’S EYE-OPENING ATTITUDE TOWARD EDUCATION. | 
Puerto Rican government budget tor 195% iw S232 million. Ot 


S62 melhon—over 25°, is tor education 


REPORT ON A NEW SILK SCREEN KIT. Crattint bias recently 
marketed its “Screen-a-Print” silk screen construction and paimtine 
kit. The price ts $14.95 and includes all materials tor building and 
operating a silk sereen tor major projects in home or schoolroom 
Design has tested the materials and finds that they work on pri 
wally any surtace with acceptably professional resul We recom 
mend that cratts teachers and hobbyists mivestigate this well-devised 
kit. Readers are invited to send tor the tree 160° page, tull-color 
catalog #46, which describes this kit and hundreds of other teachine 
and cratts materials. Write: Craftint Mtg. Co., Dept. 1), 1615 Col 
lamer Ave., Cleveland 10, Ohi 


HOW LONG BEFORE SOMETHING NEW GETS INTO SCHOOLS? Steeple 
(Corey ot Leachers ollege, Columbia, tinds tor a survey that it take 
eighteen years tor 3% ot our public schools to finaicy break dow 
accept an educational mnovation Chool among thes 


ong deliberator 


STRAIGHT FACTS ON TEACHING AS A CAREER: t inte teac! 


ing until vou read a now-avatlable government booklet. Highly re« 


ommended tor high school students and college undergraduates why 
vant an unbiased view of educational opportunities and limitation 
lists salary ranges, current openings. Send I5e to cover cost oft 


“ART FOR CHRISTIAN LIVING’ WORKSHOP is thers anit 
int workshop of Catholic tiversity \merica. to be held 


Washington, lime 14-2 seminars \rt 
tlementary Schoo! and Wecoration \rt i! 
Sister Formation Program Contemporary Techniques in Dray 
Painting Making a Stained (sla Window Making |e 
elry With Lamuited kor tull intormations rite 


EDUCATION 


THE JOURNAL OF 


the national ART EDUCATION association 5 


4 Regional and National News in Art and Education © 
4 Articles by Leading Artists and Educators. (5) 
4 Association affairs. ) 

4 Editorial comment, Book Reviews, Visual Aids. (5) 


~m | 


USNS) 


Subscription to Non-Members Is 
(5) 
$2.00 Per Year 


the national ART EDUCATION association 8 
STATE TEACHERS COLLEGE (5) 
KUTZTOWN, PENNSYLVANIA 

P.S. TO ART EDUCATORS: See you at the NAEA g 
Conference, April 16-19, at the Hotel Statier, Los Angeles. G 


Everything For Enameling 


LOW COST KILN tor beginner ofr prote: ional piece 
Up to 4 diameter and high lf reat ree enameling 
ternperature quickly and maintains it constantly All part 


are easily replaced at nominal cost 


NEW BY THOMPSON ENAMEL CLAZE PAINTS. A 
perior decorating medium for painting designs over enamel 
base coats. Supplied in kits and bulk forn 


ENAMELS. Complete line f enamel color including opal 
escents 

METALS. Ali shapes and sizes in copper and the new silver 
plated steel which requires no pre-cleaning 

FINDINGS. For cuff links, ear ring hrooche ete wind all 


> ot nain if cf paper ar ora 


ILLUSTRATED CATALOG Mrite for 
CW Hiustrating molete ru arte 
helpful hints and projects on enameling Dept. 0 


ThomasC.ThompsonCo, 
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COMMERCIAL 


l’rofessional training, Individual 
j training available Attractive res idence 


lor let Monday each month 


RAY-VOGUE SCHOOLS 


750 NORTH MICHIGAN AVENUE, CHICAGO 11 
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1T MODELS LIKE CLAY—. 
HARDENS INTO METAL! 


/V itt iip-Metal, the wonder meta 

you can make sculptures easily and 
er Ww fhout elaborate equip 
ment Sculp-Metal ts applied with 
ett knife or finger onto pre 

haped armature Pieces air harden 
are trong porn anent, may be 
carved, fil and sanded then 


burnished ao rcn num patina 


at leading dealers. Send 10c for 


page handbook working 


meta 


the sculp-metal company 


ENAMEL-ON-COPPER 


Learn jewelry making; latest enam- 
eling processes and techniques from 
step-by-step illustrated instruc- 
tions. Book lists many new copper 
items, complete supplies, tools & 


equipment Send for your copy of this 
valuable reference book today! Rush 25¢ to: 


THE COPPER SHOP 


A Div. of immerman & Sons * Dept. 184 
2185 East 14th Cleveland 15, Ohio 


Sorry— 


We cannot guarantee the availability of back 
editions 


new at time 


lo avoid disappointment, 


Our printing is in limited 


of notification 


The Publisher 


please re 


Dept 


D 


HERE AT LAST! 


The Big Jewelcraft Catalog: 


Packed with facts and lore on semipreci 
ovs gems Valuable hints on jewelry 


making and creative designing. All 


facts you will need to start working 


this distinctive medium, plus vivid 


scriptions of hundreds of gem stones, 


rosa, findings, tools and materials 


veritable treasury for craftsmen We've 
got everything from exotic rare woods to 


elephant tusks! Send 25¢ today for 


wonderful catalog —and come visit 


when you're in Greenwich Village 


SAM KRAMER STUDIO 


29 West 8th Street 


New York City 11, N.Y 


A WIDE vanety of colortul literature, travel tips, 


naps and imformation concerning unusual inns, hotels 
t.otels and dining places is available to the summer vaca 
tionist. If you've an eye for adventure and are seeking sub 
eect matter tor your brush and camera, start planning 
now. A tew post card inquiries will soon bring you a deluge 
of travel ideas —all designed for the practical use of motor 
ists who hke their holiday ramblings at sensible prices 

DESIGN has compiled a list for you*-sources of im 
Information located in every part ot the country. By travel 
ng im easy stages, with plenty of time for loating, leisurely, 
dining and overnight stopovers in colorful towns and ham 
lets, you are assured of a holiday usually associated with 
daydreaming. Plan now. These people and places wall help 
you 


ABOUT ACCOMMODATIONS 


Summer cottages: Going to an unfamiliar spot? Write to the local 
Postmaster or, in larger communities, the Chamber of Commerce. They'll 
gladly pass on your request to the proper parties. Always be specific 
about your needs and the length of time needed 


Hotels and motels: In larger cities, a hotel may prove the more 
practical headquarters for your exploring. Some recommended publica 
tions to help in your selection are: Hotel Red Book (American Hotel Assn 
221 W. 57th St. 19) which sells for $5, or can be consulted in most 
hotels and terminals “Travel America Guide to Hotels & Motels’ 
(Ahrens Publishing Co., 71 Vanderbilt Ave., N.Y. 17.) Costs $1 per copy 
and is often available at hotel desks. “Touring With Towser” (Gaines 
Dog Research Center, 250 Park Ave., N.Y. 17.) Planned expressly for mo 
torists taking along the family pet. Send 10c to Gaines “Travelguide,”’ 
Travelguide, Inc., 681 Fifth Ave., N.Y. 22) is available for $1 and lists 
accommodations which are unrestricted relative to race... . “Motel Guide 
& Trip Diary”, listing quest home accommodations in over twenty states 
Free on request from: American Motel Assn., P.O. Box 204, Ridgewood, NJ 
(Also ask them for their booklets on special accommodations for sportsmen, 
if you're packing along hunting, fishing or boating equipment.) . .. The 
Quality Courts United, Inc., c/o Brown's Court, Fredericksburg, Va. has 
another excellent list of motels, east of the Mississippi For motels in 
other sections of the country, write to one or more of these: Best Western 
Motels, 4217 E. Ocean Blvd., Long Beach 3, Calif. (free N’ Easter 
Motor Courts, 83 Highland St., Plymouth, N.H. (10c for list of New Eng 
land courts) Superior Courts United, Inc 
Sarasota, Fla. Lists s'eastern motels (free) 


© Bickford’s Tourist Lodge 

Canadian Trails, 231 35th 
Ave., Lachine, Quebec, for motels in Ont., Que., Maritime Provinces, n‘east 
ern states. (free) 


Trailer Parks & Campgrounds: ‘Tent Campers Guide to New 
England’ (Outdoor Publishers, P.O. Box 55, Rocky Hill, Conn. $1) 
“Handbook of Auto Camping” and “Auto Camper's Guide to Canada” 
(both thru Harper & Bros., 49 E. 33rd St., N.Y. 16 | $3 each) “Camp- 
grounds & Trailer Parks in Canada’s National Parks’ (Canadian Govt 
Travel Bureau, Ottawa, Ontario, Canada. (Free.) “Sunset Western 
Campsite Directory” (Lane Publ. Co,, Box 355, Menlo Park, Calif. $1) 


Colorful Inns: |{ you want to really soak up local atmos 
phere, eat the regional specialties, sit before fires (and glad 
im July, nothing -we repeat-—-nothing surpasses a trip 
planned from inn to inn, with reservations suggested if im 
the New England or Mountain states areas. New I-ngland, 
in particular, has long captivated the imaginations of art 
people. Rich in history, magnificent im scenery and atmos 
phere, the places you've heard about are all crowded togeth 


erm oan area yust a tew hundred mules trom end to end 


Shore dinners. summer stock. antique shops, SHOW, slope: 
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cep lores! New one ot the most pamtable 


i 
sections ot America. Gret off the maim highways and explore 
the backroads. kor profusely illustrated information, write 
to: New England Journeys, Dept. lt, Back Bay P.O. Boa 
Boston Vass 


he rushed to vou. This one book alone will keep you bis 


vlanning an itinerary for hours on end. Thev’'ll also send 


\ Tee. pape, full color hooklet will 


road laps ‘| he publeation color photographs, 


painting ana data about ottheat places where Vou 


dine and stopover 


STATE BY STATE TRAVEL INFORMATION 


loach state its own publicity bureau. tlere 


we their nddresses. All data is tree and complete 

Alabama: State Chamber of Commerce, 211 Dexter Ave., Montgomery 
Arizona: Travel Bureau, State Highway Dept, Phoenix 

Arkansas: Development Commission, 162 State Capitol, Little Rock 
California: State Chamber of Commerce, 350 Bush St., San Fran. 4 

Californians, Inc., 703 Market St., San Fran. 3 
Colorado: Publicity Dept., 224 State Capitol Bldg., Denver 2 
Connecticut: New England Council, Statler Bldg., Boston 16, Mass 

Development Commission, 487 State Office Bldg., Hartford 
District of Columbia: Capitol Committee, 1616 K. St., N.W. Wash. 4 
Florida: State Advt. Comm., 2120 Commission Bldg., Tallahassee 
Georgia: Dept. of Commerce, 100 State Capitol, Atlanta 

Dept. of State Parks, 418 State Capitol, Atlanta 
idaho: State Chamber of Commerce, 524 Idaho Bldg., Boise 
Illinois: Div. of Dept. Reports, Rm. 406, State House, Springfield 
Indiana: Dept. of Commerce, 333 State House, Indianapolis 4 
lowa: Development Comm., 708 Central Nat. Bldg., Des Moines 9 
Kansas: Industrial Dev. Comm., 1025 Kansas Ave., Topeka 
Kentucky: Div. of Publicity, State Office Bldg, Frankfort 
Lovisiona: Tourist Bureau, Dept. of Commerce, State Capitol, Baton Rouge 4 
Maine: Development Commission, State House, Augusta 

information Bureau, 30 Rockefeller Plaza, N.Y.C. 20 
New England Council, Statler Bldg, Boston 16, Mass 
Publicity Bureau, 3 St. John St., Portland 4 
Maryland: Dept. of Information, Box 706, State Office Bldg., Annapolis 
Massachusetts: Dept. of Commerce, 334 Boylston St., Boston 16 
New England Council, Statler Bldg., Boston 16 
Michigan: Tourist Council, 114 S. Walnut St., Lansing 15. 

North. Gt. Lakes Area Council, 64 E. Jackson Bivd., Chicago 
Minnesota: Dept. of Business Dev, State Capitol, St. Paul | 
Mississippi: Agric. & Indust. Bd., 1504 State Office Bldg., Jackson 106 
Missouri: Dept. of Resources, State Office Bldg., Jefferson City 
Montana: State Highway Comm., Publicity Section, Helena 
Nebraska: Div. of Resources, Rm. 1007, State Capitol, Lincoln 
Nevada: Depi. of Highways, Carson City 
New Hampshire: State Development Comm., Concord 

New England Council, Statler Bldg., Boston 16 
New Jersey: State Promotion Section, Dept. of Conservation, 530 E. State 

Trenton 7 
New Mexico: State Tourist Bureau, Box 1716, Santa Fe 
New York: Dept. of Commerce, State Publicity, 112 State St., Albany 7 
State Vacation Info, Center, 342 Madison Ave., N.Y.C. 17 
North Carolina: State Travel Bureau, Dept. of Conserv., Raleigh 
North Dakota: Greater No. Dakota Assn., 311 Broadway, Fargo 
Ohio: Development Commission, 21 W. Broad St., Columbus 15 
Oklahoma: Planning Board, 533 State Capivol, Oklahoma City 5 
Oregon: Travel Info. Dept. State Highway Comm., Salem 
Oregon Coast Assoc., P.O. Box 101, Tillamook 
Pennsylvania: Dept. of Commerce, Vacation Bureau, Harrisburg 
Rhode Island: State Devel. Council, State House, Providence 2 
New England Council, Starler Bldg., Boston 16, Mass 
South Carolina: Development Board, Box 927, Columbia 
South Dakota: Publicity Director, State Highway Comm., Pierre 
Tennessee: Div. of State Info, Dept. of Conserv, 115 State Office Bldg 
Nashville 3. 
Texas: State Highway Dept. Info. Div, Highway Bldg, Austin 14 
State Parks Board, 106 E. 13th St., Austin 

Utah: Tourist Council, 210 Capitol Bldg., Salt Lake City 
Vermont: Development Comm., Publicity Dir., 200 State House, Montpelier 

Development Comm., 1268 Ave. of Americas, N.Y.C. 20 

New England Council, Statler Bldg., Boston 16, Mass 
Virginia: Dept. of Development, 914 Capitol St., Richmond 19 

Travel Council, King Carter Hotel, Richmond 19 
Washington: State Advt. Commission, Box 546, Olympia 
West Virginia: Industrial Comm., State Capitol, Charleston 5 


please turn te page 204 
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4228 PRE-TESTED BRUSHES 


Secrets of a truly magnificent 
Artists’ White Bristle Brush 


Expertly hand cupped. Just 
the right amount of edgetaper. 
Full width and thickness. 


Interlocking natural in- 
ward-curve construction. 
Each bristle, taken only 
from the back ridge of the 
hog, curves naturally in- 
ward and interlocks with 
its neighbor. 4228 brushes 
retain their shape even 
after repeated washings. 


Deep firm setting—the vital 
*/; of brush solidly secured 
deep in the ferrule. This is 
why a 4228 brush will 
stand up to years of hard, 
constant use. 


Firm crimping driven deep 
into the long polished 
handle holds the 4228 
brush head tightly secure. 


Full flag-tip bristles that 
interlock with each other 
provide the perfect means 
of applying color by brush. 


4228 B -- Brights 
4228 F — Flats 
4228 R — Rounds 


8 — $1.50 
4— 12— 2.90 
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A CHECK 


Isn't it wonderful? Everything’s fine... no 
cancer! Relieved, aren't you? And smart, too! 
Because you've bought the best cancer in- 


surance there is...a thorough medical check 


up! Ask your doctor. knows: thousands | ASMERICAN CANCER ss Y 
more people could be cured... af everyone 


followed your footsteps! | ¢ _ DOLLARS 


Isn't it tragic? 250,000 people die from can 


cer each year. What can you do? A great | » | 
deal. Your dollars will help the American 
Cancer Society save lives. Your gift will 
mean more research, more service to patients, 
more education of the public. Mail your gift 


to “Cancer,” in care of your local Post Office. 
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When 1 and 1 Equal One... 


Ay: ING laymen, the word “Design” has a general mean 
Ing of rather vague connotation. It is sometimes thought of as being 
surface decoration, sometimes as architectural planning and more 
oiten as a grouping ot furmiture, rugs and draperies. Actually it 1s 
all of these by products plus a great deal more. In simplest: term 
Design is successfully planned art 


Suceesstul design is rendered in tangible form: it coneerns it 
elt with the development of a produet—a painting, piece of seulp 
lure, an automolile, a building design embodies taste. It 
is the hallmark of the creative artist 

Design considers many things. It produces a complete unit, mac: 
lip ol vital trayment-: \ll these pieces fit together like “a 
puzzle and if something is missing. the puzzzle remains unsolved 
leach material calls lor ws own approach designing because 
this, the art which solve problem cannot always be Inuitated n 


another medium. A house of wood cannot use the same designine 
approach as one made of stone or glass. Lifting an idea without plan 
ning it to fit the needs and limitations of the new medium can onl 
result im superficial success. Many would-be artists think that desien 


is adding a decoration on a finished object, like painting a flower on 
a china plate. This 1s only a half-truth at best. One doesn't add desion 

It is considered before the china priate Is even made, so that the 
shape ot the obrect and the stvle ot the decorative are part 
the same objective. Here is the case where one and one equal om 
not two. It the end result 7f two, then vou haven't a vood design, All 
you have ts added decoration. This will apply in everything created 
whether fine art paimtings or humble <heds for a backyard. The su 
cesstul designer thinks through the entire problem first, then he goe 
ahead. Afterthoughts are not designing; at best they are happy a 


cidents 

The keynote to good design over-decorated 
lacade. preture drawing or textile can be compared tor thre 
appearance of a woman wearmg too much makeup and jewelry. The 
best jewelry is set in the simplest mounting; the finest clothing 
is severely tailored. Surface decoration makes the viewer restless and 
overly tanuhar with the product It makes the obrect tand out like 
a sore thumb. Im most cases where textures and materials are con 
cerned, they already Passe distinetive characteristics which are sut 


hcrent without CXCESSIVE addiny te) \ well vlazed piece ol potter 
needs They laze enmibodtse Its cow) decoy itive 
ability 

then, take til] ot the con 
cerned, playing up these self-contained qualities rather than losing 
them ina sea of cleverness, tricks and exagyerations. Nature has long 
heen called the master ce ner, tor nothimye exist in nature that 4 
without purpose and tunction as well as surface beauty. Good design 


thas depend on honesty oft pturpose, restraint im execution 
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creative art magazine 


THIS ISSUE’S COVER is the work of Campbeil Tinning and represents 


the fine potentialities of the watercolor medium for capturing holiday memories. No 
artist worth his salt can resist the excitement of exploring America’s atmospheric vistas 
in his car and on foot. A set of colors, a block of paper and a sketchpad—simple 
ingredients in a recipe for creative pleasure. This summer, travel to art; there’s always 
something unique beyond the next hill. Mr. Tinning’s color reproduction courtesy of 


The Ford Motor Company 
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CRUMBACHER 


UICK-DRYING 
WHITE 


OIL COLOR 


SEEDS OF FRIENDSHIP 


a personalized gift that keeps growing 


A. artistic vill created 


uch simple elements as a plain box, a pill jar and a 
lew deft, decorative touc'ies The bo hecomes a 
recep tae le tor letters and stationery the litth hold 
upply ot flower seeds You Ciill it all a 
nunutes, but the gracious token will be a constant re 


minder of your goodwill 


this product of your handiwork to remember 
i anniversary or as a living thank you note. Shut-in 
will le delighted to receive this vinbol 


stp. In facet, the uses for this project, like thi 


eeds contamed, will grow and grow 


hie glass apothecary jars are decorated with Dek 
and the wood box with lenipera paints tes 
sprigs of artical greenery are stuffed into the bo» 
also Contains several lopes eed 
each identified. The decorative motif on box and bottle 
represent the flowers in bloom 


boxes or those that once held qivars, an old lettes 
holder that can be retinished with a solid ground ot 
colored tempera and then hand decorated. & 


2 to 4 hours 


controlled drying time... 
and controlled textures 


M. G. WHITE is what artists have always dreamed of — quick 
drying, absolutely safe, white oil color for mixing, underpaint- 
ing, direct painting or heavy impasto. 


M. G. WHITE lets you control the drying time — gives you an 
texture you desire — regardless of how you apply color — wit 
a brush, a knife or direct from the tube. 


You owe it to yourself... buy M. G. WHITE today. 
QUICK-DRYING TITANIUM WHITE oll COLOR 


Safe... Never-yellowing...Permanent 
non-shrivelling ...non-cracking 


mM. GRUMBACHER in. 


482 W. 34th Street, New York 1, N.Y. 


Ask your dealer for instructive brochure 
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What's 


on your mind? 


a column of ideas and information for the art teacher 


STUDENTS AND THE PORTRAIT PAINTING BUGABOO 


thouvht 


student, it is the 
a COTMION enough as 
with the tact that our teen 
juvenile days to the more 


territies a 
portrait 


lt anything 
trying to paint a 
high hie 
have passed trom the treedom of 
tudied sophistication of adole \nd that means a 
to look like a portrait has to resemble a 
overcome this limited concept, I’ve found 
display of portraiture that includes the work of 
Renaissance times to the present. Any teaches 
ordinary, large colored prints are quite satis 
and when POs sible, show examples ot work 
matured karly sketches, tor example, by 
tremendously trom his later, more creative work lhe work ot 
Rembrandt contrasts vividly with that of Van Gogh; there 
vide a variety of approaches to portraiture that your point will 
hecome obvious \ portrait cat be literal, romanticized or abstract 
lach artist has his own style and thus student need have no 
tear that his effort will be derided simply because it 1s different 

Qur portrait lessons start off with simple advice 
about maimtaming relative proportions and then the students begin 
by sketching the rom a mirros ( Budgets bemg what 
they are today, each pupil brings in his own mirror.) lairst attempts 
should strive tor resemblence rather than abstraction. One must 
master draitsmanship betore he is qualified to explore new dire 
tions. Other than this, treedom 1s given im method of approach, 
choice of and art medium. When they have thus overcome 
their timidity, it as time tor them to do a litthe homework. They 
are assigned to do a candid portrait ot some member of then 
immediate tamily and bring it into class for appratsal lew 
parent or other kin would be known to other tudents, the 


wel] 
vile, it doesn't 


youny ar©rt 
Yet this ts 
school ditheulty les avers 
literal, 
has 


scence, race 


lace, a photograph le 
it helptul to arrange tor a 
tamed artists trom 
can do the same 

factory. Line them up 
done by the artist 
Matisse adittes 


he 


1s 


each 


generally 


color 
Siice 


matter at all 


een) to 


PLAN NOW FOR THE FIRST WEEK OF FALL TERM 

tarting a new semester with only 
outhning the mteresting facets which 
bield trips Youve all summer long 
legitimate theater, local radio and 
\rrange for permission to attend 
ketching lhe local Chamber ot 
might be headed your way air 
supplements to the normal program. They wall nee 
alive, an ¢ tally worthwhile aid when you are dealing 
beginner students ot art ihe regular program should, of 
course, begin with Art App Vrepare an informal, 

tully illustrated discussion of what art is all about and what 
will be explored im the days to tollow fhe next several lesson 
will probably deal learning about design by 
domg things with montages of colored tabru 
objects every 


collage | 
Zroup original It} 


You Call avoid thi pathic ol 
a general plan im 
are possible im day 
to contact places like thr 
stations 
and iri) behind the ! 
ommerce 
things are 
your class 
with 


Trill 
Corre 


Opera 


knows about what 


color 
AVCTIUGS 
with experimentation 
red 
per, string, cloth 


Varl-cole papel 
and 


he a tew who Are 


household 


heginners there will 


they do hese will prove Vou! leadet and pest lia 
between yourself and the greater mass of students as 

Dont be atraid to be different. Beginning art need not be 
restricted to project vith pamt and charcoal lhe tactile quality 
ot three-dimensional objects arranged into well-organized COMpos! 
tions and masses will be fascinating to young tyros. Have vou 
tudents bring m a bag of assorted junk from home—old buttons. 
sponge hoods, string labels, yarn—and then turn them loos 
Crean cture with these objects It's the unusual and unes 

attention and thu make ouny minds thirat 

ati 
adress all correspondence to AMALIA DI DONATO 


Wm. Howard Taft High School, 240 E. |7J2nd St. N Y ¢ 
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Sood Living 
to 
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JOSEPH MASSAGIA, Jr., 
President 

CHARLES W COLE, 
Genero! Monoger 
Street at 
bivhth Avenue 
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and Bungalows 


SANTA MONICA, CALIF. 


HOTEL Ralugh 


WASHINGTON, D.C. 


JACK WILDER. Manager 

WILLIAM W DONNELLY Monaoge: 
Bond 
Dainte 
SAN JOSE, CALIF. Geittite 


STEEN WEINOLD Menage 


vores Uplton 


LONG BEACH, CALIF. 


ALVIN C MOENMLER. Manager 


HOTEL a) Rancho 


GALLUP, N.M. 


MARTIN L HANKS 


Hore 
ALBUQUERQUE, N._.M. 


FOY 0 SENN Manage: 


HOTEL 
CINCINNATI, O. 


JOWN SCHEIALY 


Manage: 


HOTEL dherwyn 
PITTSBURGH, PA‘ 


AMDEEW GUBCHAY Meneqer 
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DENVER, COL. 


MILTON J FRAMPION Manager 
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RICHARD D SCHOFIELD Maneoger HONOLULU 


CHICAGO DE 7.6344 
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World-Famed Hotels 


Manage: 


and in HAWAII 


Teletype Service 


‘watchung 531 & 533 


WATER COLOR PAPER 


Watehuiny °°! & 632 nigh quality water color paper 
and priced especially for the student 
An eag: «vate, lor surface especially 
| freedom of washes. Sparkling 
Available heets, pads and blocks in 
641 | wt.) ad (1408 


Write for free sample. 


bienfang paper co., ime, 


metuchen, n. 


~ 


~ 
a/ 
< 
x 
A 
HOT 
| 
Papers 


can play 


come in many sizes and thes 
role im adding distinetion to a home We're speaking 
hand decorated tiles——durable, utilitarian things of beauty. If you 


have a ceramic kiln, vou can glaze them to a g 


leaming luster; 1 
you have no other firing source use preglazed blank tiles, paint 
vith Dek-All and then the kitchen oven does the rest! 

Giles la Crafts enthustasts consider tile decorating one of the simplest 
procedures maginable, You sketch a motif on your glazed blank 
tie with a china marking crayon, then apply your colors. A short 
trip to the oven (titteen minutes at 3000 fo) sets your Dek-Al 
hues and these hand paimted creations can be used tor facimy 
hreplace », Traming as pictures and tor a host of other PUrposes 
Phus, even lacking a kiln, you can create your tinished tiles im a 
Inatter OL minute 


Tiles are a source of income tor schools and organizations 


We ugvest this approach to members of community YrOUps, 


eee | ideas for income and haritable organizations and church-associated eratt clubs. Ay 


erage prices for hand-designed tiles run approximately as tol 
fund raising craft low mnyvle tiles used as drink COASTCTs, het plates or tor wall uy 


hanging, about one dollar; wood tramed tiles, two to three dol 


hobby that pays its way lars; one-ot-a-kind or personalized tiles, two dollars and up 


wards 


please turn to page 204 


Colorful examples of tilecratt (facing page) are the de- 
signs of Frances Johnson and were inspired by a walk thru 

. the countryside, the circus and material from her art 
scrapbook. The decorations are rendered in Dek-All ap- 
plied opaque and, in the case of the clown, thinned down 
and applied thru a stencil cutout with a Flit gun. They 
have been fired in a kitchen oven to make them practical 
tor home use. 


A trio of stylized Early Amer 
ican motifs by Robert Darr Wert 
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will her life he ~pared With thi- backyrouned Time Compo tion Viv own bael 


f | Sj 
a creative craftsman looks at the selling side 
article by THELMA FRAZIER WINTER Y 
* \ | the CNCITINY liter 
when | tarted to work with enamel il) i] 
ture. But | am marrnied to bdward Wanter, one ot 
its Low Testst 
enyoy certam natural with, cour 
rt, workshop ania dwelling place call any conve 
Scheherezade ¢ ls harclly anywhere cellar 
Thelma bkrazier Winter is also skilled to attic, witheut the overflow of lovely enamels that 
-culptor \t lett as hes interpretation of the tabled dward produces wondertul 
teller of tales, heherezade lhe yracetul heroime of folk vork this new (tor mes treld has turned out succes hint] 
lore and RKimsky-Korsakoy - popular -ymiphory has been 
captured in a moment of climax as she weaves anothet Mi 
tory to the ears of her husband the Sultan \. «he lieve thicat cle too cle velop 
peaks he moves her slender hands and bewitehes the poet onal stvle any art must have a wide kine 
enyrossed ruler. Only so long as she keeps him entranced 


Nir Winter created a Scheherezade of rare beauty 
The full sized figure measures 15” 15" « 7's" and \rt Institute, first as a student, then a> an instructor 
is of red vitreous ~Culptor clay. built up with tree coils culpture also attended Western Reserve ty 
lhe base was first established as a hollow oblong ring eTsity 
high 2” thick and 15” in length. (This was tightly | 
pre ed to -upport the weight on top.) lhen the \ 
basic shapes were built as hollow masses on the base devoting more and more of Iree 
binal details of artis hand. branche ele are ania \ peony (ot 
rough ~olid formes. added when basic structure had harden york turned out well o well that | clecided tes comcentrate ee 
ed lhrougtiout building clay was on a danmip 
plaster bat and covered with plasty when not 
worked 
modeling wus rendered atter statue had dried le pope | | 
lor a week. Fine details of fingers, hair, blossoms and stion am otten askeel. own case. | had the ob 
jewels were done with the tiny head and coil approach ' | ' 
that is characteristic of eruhteenth century Dresden and 
Veissen hvurine- \ close textured clay was used Coust to coast, tor his enamels are old ain the finest store 
with little of San rancisce Jetisen Nev Yor) 
After piece Was almost dry il decorated with \ilareu Leal des ler lev bel 
colored engobes to accentuate the color areas, Then a work bas miade the ran Winter” 
-urattito technique employed crateh thera the | 
-trands of hair and various other fine detailk. An \-aeto recognize the he beens hing Tie 
knife used lor all ~yrathte work pecial tech ename| Ate f 
nique deseribed on page 184.) Various sized blades were cannot ticcesstul] compete vou have 
required to develop delicate details in eves. lip~ and hand- 
tal and oriyimal to offer, spent many hours developing 
ompleted igure was dried in a warm room for a nai heli ' Te 
week. then fired i bisque at } 
hould be every enamedlist primary preva 
proach are quite different. This forte is bematitul 
Color a unique luminosity and tran paren 
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the piece read | tray 
at Wath oradinay pewriter Carbon 
lost of desivy ire Kept fairl Colol 
im style to begin with. | try to exereise 
hiring me tor each color. M tandard technique at 


thay 
trill 
than ensible. But t 


challenpe 


and CACOCSSITV( 


rcertamy devres Cot 
tramhtiorward procedure which elimi 
\ 


thi Cen) a actu 


palette 


does not necessarily inprove an enameled preee. Control 
teels that nee iry to be sensitive 


brite ny ancl compheated 


chandise. of 


CyVey changing air 
(ol Teore mr 


Which can produced cheaply abroad 


Viel thing hy here wall collector 


thie 
Hiastertul. am pret 


difference between the cheap anc. the 
ential aucdenee ot will consist 


largely ot dollar-concious madividuals. Vhus. vou mast worl 


to sell at a realisty 
petitive! produced 
hie 
call periect and o 


are almost always 


price am you are to survive. Kew com 
Is prodiies Work taste, 


made tor a usetul purpose ashtray - 


please turn to page 20°F 
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TAL FROM NOTHING 


minimum budget ideas for arts & crafts counselors 2 


A POOL POURKRI of art and cratt 1deas tor sum 
campers stay-at-homes. [ach suggested project 
demands little actual experience and almost as little finan 
cing. These are points of departure and what you do wit! 


them 1s up to you 


Reclaiming clay 


Camping sites are usually located near stream) and 
river banks which abound with natural clay. The grade wall 


vary—-some may prove unfit tor modeling 


purposes, 
that which is not too intermixed with rock can easily be 
refined. [This process is quite simple. Place the clay im a 
pail and submerge it under several inches of water. After 
everal hours, the clay will dissolve and when the exces; 
water 1s poured off, the creamy s/tp will remain. This thich 
quid is poured through a piece of screening until all foreign 
residue remains in the pail and the slip is now relatively 
smooth in a second bucket. Now clay stand a tew 
days and then pour away the top water. What remains ts 
nodeling clay. When it is fairly dry, ball it and pound the 
clay against a wooden plank until air pockets are removed 
his wedging procedure wall reduce it to a compact mass 
ready for modeling. Temporary pots and figurines can be 
carved from a block of this clay, or built up by adding round 
blobs on a piece of stiff wire roughly shaped into a figure 
(Coat hangers are good, or any heavier weight of wire. ) 
You may also roll the clay into long strips on your board, 
then build up your work with these coils. If the clay 1s not 
fred in a kiln, it can be reclaimed tor other projects 

lf you reclaim natural clay and have a large group ot 
raitsmen to work with, you can speed up the drying time 
Iyy dumping the sieved clay into a plaster of Paris vat 
Moisture will seep thru the plaster quickly and disappear 
into the surrounding ground. To make such a plaster con 
tainer, dig a hole in the ground, pour some plaster into 
the floor, then fashion a rectangle of cardboard and then a 
econd one, slightly smaller which fits inside the first. These 
become walls imto which you can pou! Your plaster When 
the plaster hardens, you're in business 

\ final word on modeling clay: keep it moist when not 
being used. Store it in airtight cans or put it inside plasts 


Etching on metal 


iy a sheet ()] metal cleaned, then covered with citi 
resistant, wv hate Ver Vou leave unprotes tec will 
etched by acid. This opens up the possibilities of creating 


hlagreed jewelry, serving trays 


iallable at craft shops under various trade mane 
an simplity matters by using ordinary 


parts wiil be eaten down and those part 
resistant wall remain unchanged 
through the polish with an 


applied, then the ds 


handle and procure 

When the asphaltum, wax 
with the wax and 
the object 
with a solution made up of | part) nitri 


short time, the etching 
lhe a phialtun 


kemove the object and wash 1) cold Wwitel 


paint or polish ts 
Burnishing can be done 
with jeweler s 


Decorated tinware 


and some enamel paints 


dishes and ornamental bru 


steel wool tor cleaning and burns hing 
rough shape, ile of stanmip where needed, 
vith a ground of dark enamel paint 
designs and then color 
The top coating can be transparent lac 
e Dek-All. th 


the object i! 


purely decorative object 


ul practical keep 
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From junk ft lecorative Se 
5 
highly decorated pewter Tile kel cil COP 
belt buckles. Aspha 
| esist the action it 
| rl er all unprotecte 
covered with th 
seratch your «le 
Larger ar th masking tape until the 
polish pecled away) You ca 
| iso use melted tant, fut at as harder t : 
lish is quite 
acid to 2 part 
or (Alwa te acid. never thre 
| 
| 
| Make your own early-Americana with sheets ot t ay? 
| Your equipment to create tra 
hears an array of paints ana lacquer ome oth 
and finer tipped watercolor brushe for cletarlwork ane 
= 
stove at JOO tor titteen | 
the colors when the object is to hold too 4 
ring ts required 
\nother idea’ retimish old discard 
toreroom ha junk old trays. percolate candlests ‘= 
etc. If they are rusty, steel wool them clean and us 5 | 
Kerosene to aid Fethioviliy yrit and rust You ist = 
ays work on a clean surface. Here's your opportunity | | 
reate useful gifts evidener 


matching 


design your own beach bags and 


accessories with textile colors 


B LACHBAGS and mat hing ACCUSSOTICS TOF 
nes happy summer holiday, created by silk screen 
ing sunple repeat designs on fabric. Make them tos 
yourself, tor trends and giving. Your invest 
ment: atew yards of the fabric of vour choice and a 
modest array of gay Prang Textile colors 

‘| hough this is a sunmuner-flavored project, It Is 
obviously adaptable for any season of the year and 
the handbag and ACCESSOTICS TOUT Can duplicated 
on matching blouses, skirts or jumpers 

The cutts are held im place witl (Quarter mich 
elastic band, the draw strings on the bags are knot 
ted cord or grosgram ribbon 

Keaders are invited to torward photographs (ot 
their costume designing handiwork tor publication 
in forthcoming issues of this magazine, (Do not 
send originals, only photos Address your cor 
respondence to: Costume Designing Dept., Design 
llagazine, 83/7 S. Thigh St... Columbus 15. Ohio 


\lways include deseriptive data on how you created 
it, 


HAND-DECORATED FOR SUMMER USE 
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sculpture by Robert Bartlett Ohio State Univer y 


Apri ING: the unique medium, Sculpmetal, over plastet 


castings of original clay sculpture 


tinctive art piece hown on thi 


matina of burnished alumunum 


less hityv cents per 
Sculptmetal artwork Is 


solid Castings expen 


ream otate wath ot pecial thinner 


[Wo colle Lillis created thy 


page. The work has the rieh 
thi Cost Can lye reckoned il 


rietals he Ite its shown here 


were plaster cast. then thre putty like medium was diluted to a 


md apphed over the plaster 


please turn to page 204 


SCULPMETAL ART 


ohio state university 


students tackle a new medium 
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PEBBLE PEOPLE 


gus bowman files away the hours between deadlines 


S BOW MAN'S twentieth century hobby 
takes lum straight back to the Stone Age. He's a pebble 
hunter. Armed with a tile and some abrasives, he turns out 
ano array ot fantastic portraits im rock, mostly for tun and 
relaxation 

Most of the carvings could pass tor authentic “prim 
tives” trom some prehistoric pigeonhole in time. One ot 
the pebbles, in fact, has often served a diabolical purpose 
vhich can only be best appreciated by devotees of the prac 
tical yoke. During Mr. Bowman’s vacation trips, he lugs 
along a pebble carving which shows a tiny “tootprint™ im 
hedded in its surface and this one he plants on a con 
vement beach where it can’t help being discovered. Un 
wary passersby sometimes become awed by their “archeo 
logical find.” (Gus once had a hard time recovering his 
handiwork from an excited finder who was convinced it was 
omehow connected with people from flying SAUCCTS. ) 


lhe hobby began some ten vea&rs Ayo when Mr Bow 


ian picked up oddly shaped pebbles on a Michigan lake 
hore. They suggested faces and animal shapes to him 
lle Jabormously worked on them with a file. Later he turn 


ed to small electric drills and abrasive wheels. The selected 
stones usually range from a half-inch to perhaps seven 
or eight inches im size 

(gus Bowman doesnt take his hobby seriously. It's 
Mist a way.to relax between deadlines at the advertising 
avency which he heads, in Columbus, Ohio. There’s no 


hurry about it-—some of the caricatures have taken as long 
as a year to complete; others can be tinished with just 
a lew rasps of the file. The hard-variety ot pebble makes 
the best portrait; soft rocks don’t hold up well under drill 
OOF abrasives 

Why doesn’t Mr. Bowman make capital ot his Lilh 
putian hobby? In his own words: “Too many people al 


eeady think [ve got rocks in my head. Why give them more 
prool on 


A sleeping man and his pillow, a carved insect 


courtesy of BILL ARDER 


iJ Lis ate ry ‘yiil aay Magazin: 


lrouble-making footprint nearly scared the wits out of 
mn unwary beachcomber Head at right stands on tiny 
lay pedestal 
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neering camel 
dainfully on a 
Bowman's de: 


Group of Carving 
are displayed 
against a quarter to 
indicate relativ,. 
dimensions These 
are Mounted or 
Clay pedestals 


stands 


shelf 
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di 
Gus 


The impeccable Mr 


Bowman and friend. 
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SGRAFFITO 


project photography courtesy A-ACTO_ 


ARE one ot history ancient decorating 


bec It cratching designs onto the 
lace Ob a clay tod lhe early Assyrians may have invent 
edit, thousands of years before Christ, or perhaps it was 
the of Old ‘Lestament tine the Greeks 
No vhio, the method of applying has not 
matermlly changed through eons of eivilization. It as) stall 
entially a handeratt 

Ceranue seulptor, Plarold Castor, here demonstrates 
the spraftfito technique which he teaches beginner students 
culptors and Ceranne \orkshop in New York 
( its at vor] hop Is a center tor amateurs and prot 
headed by Alr. Castor 

entially. oratlite call cratching 
the leather hard surtace of clay obpect \ harply pomted 
tool is the umportant amstroment in this technique, My 
Castor has used the \-acto Ceranne Kat tor this project, 
mice at contams a large number of mterchanyabl ports 

stepoam any ceranne undertaking is, naturally, to 


obtam thie Wnelazed clay 2 lordan how] 


wheel. Clay 
3 iron di 
color. When 


foot is trim- 


potter 5 
contain: 
ide 
shaped 

med with 


before applying en 


was chosen tor the work, hemy thrown and shaped th at 
potters wheel. A thick layer 


then pamted (oli, smoothed with the broad brush ani allow 


ed to dry. This ground will serve as the “canvas” onto 
which the artist wall paint his design and then do sgraffito 
The design is now transferred onto the clay bowl with a 
tree-hand sketch done in soft pencil (It is also possible lt) 
work directly without the penciling step.) Over the sketch, 
harmonizing underglaze colors are applied with a_ soft, 
pomted sable brush. Always bear in mind that a design is 
meant to complement the ceramin piece, not overpower it 

The design selected tor this project consists of leaf and 
umnal torms and runs around the entire circumference of 
the bowl After the pamiting ts completed, Offset syratfito 
lines are cut through the white engobe and colors, to reveal 
the red clay body beneath. This imparts a distinetive tex 
ture and color to the overall design. Skillfully produced 
can POssess striking heauty. It as a procedure wel] 
worth attempting, 4 


PART +2: “REVERSE SGRAFFITO”, IN NEXT ISSUE 


shaped on 


X.acto knife 


2 White engobe, a 
liquidiike clay com 
pound, is brushed on 
pinning bowl. Scrub 
bing with broad sable 
brush is necessary at 
first to torm a bond 
additional slip is ap 
plied for thick, even 
coat 
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3 Using knife, bottom: band of 

lay 1s exposed as bowl turns. Top 
Hp iS also cleaned oft engobe to de 
tine limit of design area 


4 When engobe dries, a rubbe: 
palette is used to smooth surface 
for forthcoming sgraffito work 


Avoid a too polished appearance ‘ 
6 
5 Underglaze colors are readied by mixing 
with water and gum tragacanth, adding each + 
until proper consistenc y 1S reached for paint 4 
ing on details 
6 Basi design iS traced onto engobe coat ae ; 
ing with soft pencil, then underglazes are b, 
painted with No 6 sable brush Use a 
quality brush which come to a tine point ee 
7 Darker underglaze colors now fill out S 
design. In this project, a leaf and stylized 
animal figure was used 
sgraffito now begins, using variou: 
blades and points. Here. offset design is 
<raped onto bowl, cutting thru under 
glaze colors and engobe to reveal reddish a A 
clay beneath 
9 Different X-acto points impart varying sgratfito effect Lines can be thin or 
broad, depending on point size and amount of pressure used De ign « Carned af 
around entire bowl which i. hand-rotated J 
10 2graffito now completed, bowl is ready for kiln Technique allows great 


treedom once tools are mastered A 
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METAI Bikb stand: 
ase, the work f Margot 
Kempe Sells for 


UNIQUE CERAMICS AND ENAMELS 


whimsy and simplicity of design are keynotes of outstanding exhibit 


coibe some of the entmes im the recent handeratts show at 
hower Manhattan's Cooper Union Museum. Shown on the 
lollowane three are repre entative samples, all done 
members of the No Y. Socety of Ceranne Arts and thei 
ister organization, the N Society rattsmen leven 
the more tannhar approaches have unnustakable elements 
originality ni their execution 

\ithough both organizations are among the oldest im 
\imerica, (this is Ceramne Arts’ 63rd Annual exhibition and 
the Sist for the Crattsmen) the joint showing ts an innova 
tion, Both groups are composed of talented professionals and 
erious amateurs, with membership restr ted to outstanding 
producers whose appheation work has passed a hard-to 
please jury's scrutiny. This penchant tor quality 1s evident 


in the selected piece shown here. & 


other entries on following page 


PIPER AND FRIEND are two tongue-in-cheek 
in earthenware. Left, by Ilse Johnson (‘not for 
right by Polia Pillin is priced at $2 
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DUCKS IN FLIGHT is an enameled wall 


decoration by 
Bernard Fischer, priced at $180 


JADE PLANT design is free form enamel | “2, 
by Kenneth Bates, has purchase price of $65 
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additional exhibition pieces in cooper union show 


TELEGRAPH POLE is whimsical grouping of terra 
250 


cotta bird: by jarv W asey priced at 


IWO VASES left in’ brown grog, mcsed design 
and white matt glaze earthenware Artist 
tinge, offers it for $40. At right is a stonéware 
selling for $45 
[ALL VASE is earthenware 
with overglazes white, 


piece by Julius Taylor 
brown, yellow and blue. B 


| Louis Mendez, priced $75 


— 


ay 


VASE. The musical group in 
of Joan Zimet (not for 
beige-brown, 1s by 


TRIO AND BOTTLE 
iS the wort 
at right, in 
sells for $ 


terra cotta 
sale); pottery 
Charlotte Malten. 
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TILE MURALIST 


ada korsakaite designs mosaics My i 
on a grand scale for everything from E 
a church to a store front 3 


35,000 tiles down; the goal, a quarter-million A 
St. Thomas More's mosaic portrait; a relatively small in 
cale project for the artist a 
Lines, brilliant murals were created 
raftsien to decorate 
palaces, sacred buildings and publi 
places bits of colored tile, 
these mlaid mosaics proved thie 
most permanent of art media. Today, Se 
thousands of vears later, a young : 
luthuaman-born girl is agam imtro 
ducing this ancient handeratt to the 
eyes ol pedestrians NEW York 
sophisticated laith \venue 
Twenty-four year old Worsa 
kaite likes to work on a massive seale, 3 
though she is equally tacile in execut - 
Los Angeles’ Immaculate Heart Col pa 
lege, she is now a designing specialist 
lor the Mosaic Tile Company of Zanes ; 
please turn to page 202 ¢ 
Mosaic Tile Co et 


4 
wie 
| 
2 
& 
. 


glass like forms created from clay originals 
by a class of Texas youngsters 


A ‘| wentieth ( ent ll \y yg 


adapted to the time-honored technique of casting sculpture 
polyester resin, a group ol 


} 


the liquidlike synthetic, 
has successtully 


Houston's Milby High Schoo] 
tackled experment that Opens up new vista tor thr 
culptor with a jaded art appetite 
Casting plastic is a simple process, 
those posed by the medium itself. Plast 


new that even specialists in this field haven't all the answes 


po sibilities ith, 


with tew 


ATC st) 


vhen it comes to outlining its art 


my student vere enterme «plored territory and 


idiot | was scarcely more informed than they were The 


results were tartimnyg and tilled with excitement. Why not 


Irv your own classroon) worl 


\We started oft pretty much hit and miss in developing 
witable approach tor casting. A plaster cast was first tried 


it this meant we ended up with only one end product, tor 


he original cast had to be broken Open to get out the plasty 


¢ 
guid to seep out.) We finally developed a procedure that 
satistactory Here’ how we 

made m clay and dried. It 


‘| Wt) prece pla tel molds allowed the thin pla Lhe 


* 


proven quite 


Al the man is hollow. the st. the ulptured form 1s 
Is nece iry to make the lowe part a least the same size 


ir larver than the upper portion, otherwise the mold wall net 


Milby Migh sophomores tackle a group of liquid plastic sculptures. Gil! at tett 1s making molds by brushing on liquid rubber over a clay torn 
hollow. inverted molds set into a used platform improvised from a sheet ft heavy cardboard and 


At right, the plastic i being poured into 
two bricks 
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Output of a day's experiment | 


release satistactorly. The elay 


vooled to a relatively smooth 


ry fifteen year old students 


sculpture is caretully steel 
surtace and then 1s coated 


with sand sealer to close the porous clay. Iextend the sealer 


an inch outward about the base 
‘The piece is now ready f 
hquid rubber for our molds. bru 


then outward for an inch or so at 


romaking a mold. We wus 
shing it over the model and 


at the base. to allow easy 


handling later. Allow the rubber to set for several hours 


‘it this 1s a classroom project, let it dry overnight. You wall 


have to repeat this about four tin 
prevent sagging if large amount 


When the tinal rubber coating has hardened, the e¢| 


piece anid Its mold are separated 


and suspend it (see cut, top of | 


les to add strength and thus 
of plastic are poured 


To do this, invert the mold 
age 191). The inch spread 


irround the hbase will act as a rest and the piece can also le 


taped to the cardboard or plywood platiorm which holds it 


uspended 


Now, start pourmg in the 


vo mches oft the mold ata time 
tine. You thus are slowly buildis 


ayer. Setting time will vary: iti 


ater Involved In tact, the 


mall 
ingly endle waiting. In additr 


is it hardens and often the rubl 


thing So proceed slowly. Any uneven ride 


can later be filed or sanded smoot 
trom the rubber mold \ fin: 
to the completed culpture 
When the culpture is. re 
mt tacky and have a 


loll or cel] and 


oid pamt brush into the al 


article by MARJORIE SPEN 


plastic, filling about 
and #llowing it to set each 
iv up a solid form, laver by 
a chemical process and ne 


hardening plastic 


ecomes very hot as it sets and this is why it must be applied 


loo large a pouring will result in seem 


m, the mold is in daneve 


| sagging out of shape or cracking, for the plastic contract 


| mold will do thie 
hetween 
h when the piece is remoy 
|] touching up with liquid 
ooth, polished appearance 


ed trom the mold, wal 


rosted coating. Place it o1 
touch at up dippimy 
witthy applying If ove! 
f pla tic and residue at 


thie edges filed smooth 


please turn to page 20! 


CER 


photography by Harold Bis 


AUTHOR’S WORK is solid plastic in rich purple 
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interview for an Cbd fob— 


first petting: an art an ob 


assemble a portioha Ol representative 
\ porttoho should 
he neatly assembled and the number of pieces contamed be 
\rt director 
well under a dozen examples are usually 


howimy your work in all its facet 


thie avenlable of the Hiterview 
are lus, people 


enough to show what you have to offer 


portlola you present will do most of yout 


iy tor you durmg an imterview, so choose your work with 
care and keep it up to date. When your work is dated, 
you, The samples should be neatly mounted, but 
not elaborately Matted should have then 
anded and other work should never be rolled; nothing ts 
more annoying than to be ubyected to wrestlny with 
irtwork. Never take along color transparencies or any 
thingy that has to be held toa cor projected The 
hould fit ato a 


Zipper type or snap-binder case, large enough to 


of artwork vary. but all worl 


levible, but small enough to carry handily. Tf necessary, 
be prepared to leave your work, and it ts always a good 
idea to have on hand stat that can be tiled tor tuture 
reference by the buyer. and stats should 
have your name, and telephone number printed 


on the lower corner; this is constant advertising 


Basically, thay lye considered the preliminary 
preparation, but there is a lot more to do betore you go 
motor that allimiportant first mterview 

Now Voull ready how Vou Whe do 
you want to see if Whether you are vaomnigy anita a depart 
ent store, an advertising or art ageney, or directly to a 
possible chent or employer, the procedure is just about the 
some research tirst land out what they use, 
what they do not want Show versatility. of technique 


une watercolors. pen and mk. brushwork. perhaps sony ye 


adapted trom a special articie in the 
Famous Artists Magazine,” a publication of 
The Famous Artists Schools, In 


Color eXaliples but weed out styles that are your second 
best. And be hardheaded about eliminating old or dog 
eared favorites. Mount them straight and never torget 


they represent you 


Getting an interview . . . 

Getting an art yobis a job anatselt. full-ton 
Cdl You will need a home base trom which to operate 
lt you have an already-established trend who wall) share 
his studio with you during this period, you are very. tos 
tunate. Tt you have to work trom home, be busimesshke 
about at-—keep regular hours preparing your job campaign 
your “studio” even a itis just a corner ot your bed 
room. Make at clear to the family that you are aft worl 
and not on vacation or available for baby sitting, movie 
come, and the like 


lt may be. of course. that vou cant make looks hoot 


art work a tull-time yob. Perhaps you are a housewife, with 
the heavy responsibility of caring tor a home, a husband, 
and children. You may be a man with a job vou /iave to 
hang on to, until you can find employment as an artist 
ln either of these situations, you must recognize that your 
tirst responsibility lies with your famuly or your present 


and neither must be shiyhted any Way 


lf you are a housewite, your search will probably be 
lor free-lance work that you can do at home. Your appoit 
ments must be arranged tor hours when your children are 
in school or can be lett with a relative or neighbor. Try 
domy some otf your household tasks m= the evening this 
will allow you more daytime hours to look for art work 

you have a tull-trme that demands vour presence 
during the day, your appointments will have to be timed 
tor early morning, noontime, or atter work 

Dont worry about your lunch an appointment with 
art buyer is important enough for you to content your 
ely owith gust a lO-minute quick sandwich anytime. 
vou have a job, avoid carrying your porttolio imto your 
place ot work and be as discreet as possible about your job 
hunt. You can always tind a place to leave your portfolio 

You should have access to a phone. [ft you do not have 
i phone at home, “borrow” one where messages may |b 
ett tor you, Ask a triend who has a steady job and a phone 
on tis desk if you may leave his number with prospective 
employers he ayrees thus arrangement, he sure to 
call him: several times a day to pick up any messages that 
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may have heen lett for vou 

Now for your list of prospects—-potential employers 
In the Ageney List of the Standard Adver 
tising Register there is a geographic index of all the adver 
Your publi 


and customers 


lising agencies in your state, listed by towns 
library may have a copy of this book. In the yellow pages 
of yvour phone book, you can tind names of printers, lithog 
raphers, publishers, advertising agencies, and other users 


ot commercial art 


Be sure and let it be known that you are job-hunting 
or looking for free-lance work. Ask for suggestions from 
your trends to add to your own knowledge of local manu 
hacturers, department stores, radio and stations. Don't 
be shy about using “pull” to get an interview -this is what 
pe omal introductions were meant for. You cannot expect 
“pull: lo vet you a job and it can never help vou hold a 
holy but it can Open a sticky door and yet Vou a personal 
Interview with some one who might, otherwise, be very 
difficult to see 

Search the Help Wanted columns of your newspaper 
Kegister with employment AVeNCIES that place commercial 
artists, and dont lorget the tree employment service offered 


by your state government 


Make oa ~ card tor each on your list 
Put down the name, address, phone number, and the 
[ype of work that the firm doe s: tind out the names ot the 
people you want to see and put them down, and also list 
any interviews you arrange, their date and hour. After 
your interviews, jot down the results and suggestions for 
follow and keep the cards up lo date (44) OVel 
entire index ot cards very often —thus, you wall never 
torget an mmportant follow-up or lose contact with a good 
prospect 

\ word about titles It ts 
before the mterview 1 possible, the title of the man vou are 


that you know, 
goiny to see. In this article we reter constantly to the “art 
buver.” \We mean the person who buys art work or hires 
artists. Hle may be the Art Director, the Art Ieditor, the 
\dvertising Manager, the Sales Promotion Manager or the 
owner ot the business. His tithe will vary, depending on the 
ize and nature of the company, but essentially he ts the 
buyer of your art work and, to simplity matters, that 1 


what we shall call him 


lt you live im oa small town, you may want to concern 
trate your efforts on a tew larger cities not too tar away 
will involve a letter-writing campaign, and sending 
samples back and forth. Arrange appomtments im advances 
hetore vou travel to the city vou will save time and avoid 
Iruitless trips 


Nearby appomtments are easily arranged by phon 
\rt buyers are usually busy men, and appomtments are 
often made by their secretaries don't msist on speaking 


1a) “the When talk hits SECTCLATY. (pil 


her name ‘| hye Hi, when vou meet her, call her ly at she |] 
like that. Always go out of your way to be polite and cout 
leous to secreta4rics they are powertul trends to have at 
court 


(Once in a while the secretary wall say, “Conn 
over.” and you are im luck. You may be told, “We see 
artists on only. Note on your card to 
call then \ flat turn-down 


the tuture 


‘No artists needed now or im 
helptul in this respect: you can put that 
col and concentrate on others hye 
procedure, however ] the secretary tor 


dppotntiient at a later clate 


"and he is on his wavy to success 


Sel aside small tuna hoor shoe resoliny vou re 


to cover a lot ot pavement (On clays when vou have 
ne scheduled appomtiients, call on a tew prospects “cold. 
(Otten the art buver will see vou yust because you are there 
and you may walk into a very tavorable atmosphere. Dont 
underestimate the role that “luck” plays im a. suceesstul 
Our profession Is successtul artists who 
their best breaks this way Palent and alulityv, ot course 


are the maim essentials. Important, too, is “timing, of 
having an instinctive sense of what to do when. But sheet 
luck counts a lot. A young artist just happens im when an 
ihustration is bemy assigned or an exciting job bemy tilled, 
Keep this mm mind and 
remember that the best way to allow luck and the law ot 
averages to work tor you ts to make as many calls as vou 


possibly can You cant be lucky i voure not ther 


Before you are interviewed .. . 

T. band out all you can about the company you are to 
visit-- what it does, what its art needs are, the name and the 
title of the man you are to see. Be sure your portfolio 1 
adapted to mterest the tirm it would be silly to show trilly 
cosinetic ads to a manutacturer of steam turbines, or 


tions of locomotives to a laches: specialty shop 


2. over your porttole Isat neat, clean, and well 


arranged ¢ Completely selt-explanatory (You may have 
to leave it.) 
3. Vrepare a short resume a ob your 


lel 


list Previotls work CN perreneec, many, yotr art train 


le leave with Your mterviewe! 


ing, your address, phone number, and all the types of art 
work you are honestly well equipped ter le \ vers 
useful tool for a free-lance artist is a 3” by 5” business eard 
which the art buyer can jourt an his tile of avatlable artist 

Phe tiny cards that are used tind them way inte 
the wastebasket all too there is no thie 
AVOT olfice, to keep then e tabbed card con thy 


tab put your pecralty ‘Taman art Dept “tashwonm 
tast mechameals. ete Your card wal then count 
when the art buver looks over tin tile lor an artist to do 


a particular kind of worl You can have the ecard printec 


Wale at briet and to the 
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by photo-offset, miumeographed, or you can type or hand 
letter them individually. Remember that the card repre 
ents you m your absence, and it should be neat and attrac 
Hand! 
lettering and/or a tasteful spot illustration will not only 
enhance your card, it will serve to remind the art buyer of 
your work 


tive. Itven a typewritten card can be well designed 


A 3” by 5” card can be sent through the mail 
like post ard, 
card but also a 


4. le 


a 


soit can be used not only asa business 
ating prece 

ure that you are as neat, clean and prolessional 
your porttolo. Dress like a businessman or 
Odd gimmicks like 
beards, or green fingernail polish on women, not only dis 


voman not like an Lohenuan 


tract an interviewer's attention from the artist’s portfolio 
they mark the artist as an eccentric non contormust, better 
uted to Greenwich Village than to a conservative busines 


organization 


During the interview .. . 


Your mterview will probably be briet hake every 
moment, every word and every sample count. Here are 
WavVs to accomplish this 


}. Be on time. On the other hand, it you have to 


vait, do so patiently. Be cooperative about filling out forms 
and follow any suggestions given to you by the receptionist 
or secretary (It she asks you to stand on your head im 
the corner until the art buyer can see you, suule and asl 


vhich corner she preters. ) 


2. When you are ushered mto “The Presence,” keep 
momund one very mnportant fact. The art buyer or art di 
rector is going to look through your portfolio with the idea 
of trying to use your art work. Nothing wall please him 
more than to be able to do so Your efforts should be 
directed toward making his task as easy as possible — you 
should never distract bis attention from what is im your 


miterest as well as hu 


3. this means that you should hand bint your port 
righitsice (a strategically placed white dot wall 
enable you to do this without peering mside) and let hin 
Never sit) with 


the porttoho clutched to your bosom, handing him sample 


vo through the portioho at his own pace 
one by one. Do not hover over his shoulder, turning pages 


lor him. Let him do all the talking. He may have questions 
to ask you about your work, but your portfolio should be 
elt explanatory for the most part \bove all, do not pro 
vide a running commentary “This is a spot drawing, 


Phos a tashion tlustration.” ete as maddenine 


ty the art buyer—-lhis years of experience have taught him 
ty recognize a spot drawing when he sees one, and he will 
consider you slightly less than half-witted for thinking he 


has to be told 


4. Neve apologise jor your portlono lhere is ab 
olutely no excuse for saying, “This 1s not really my best 
work, or “These samples are pretty old,” or “I’m. sorry 
Tf your porttolio doesn't repre 
sent you at your best, you are not only wasting a busy 


the porttolio is so messy 


Mans time, you are defeating your Own purpose No one 
would, for example, select a surgeon who said: “Tl haven't 
operated in several, years, and when [ used to operate sony 
of my patients died, but I'm sure [ can do better now 


§. Wve cheertul and cooperative. No one hires sad 
vluning appheants who complain about past yobs and bosses 
and the generally rough treatment the world has given them 


Be willing to prepare extra samples if requested to, and 


leave your portfolio if need be 


Much as vou would Ink 
to avoid leaving your porttolo, sometimes it Is necessar\ 
You can always borrow it while it 1s in custody if you need 
1) fact. this is a vood thing, psi 


it for another interview 


chologically, to do-it makes you look “sought atter 


Remember a person is hired because he ts worth money 
to the company, and is paid on the basis of how much he 
can contribute. If the question of salary comes up, neve) 
say, “LT need $70 a week because we're expecting a baby, 
but “IT think I’m worth $70 a week and would like a chanes 
to prove it——until you see what [ can do, [ll work at any 


salarv vou name.’ 


6. Wont wear out your welcome. At the first sign 
that your interviewer would like to bring the session to a 
close, thank him for his generosity with his time and go al 
once. If you make him late for another appointment, that 
is what he may remember you tor, instead ot all those care 
fully prepared samples 


After the interview .. . 


Don't expect an mnmediate decision. artists ar 
lured on the spot; and tew tree-lance artists are given 
assignments with the first showing of their porttolios. (Wath 
repeated showings, your portfolio will become untidy. Re 
arrange it after each interview, and each evening go ove 

it carefully, cleaning it up and replacing mats, flaps, et 

where needed. } 

af no decision was torthcomuneg, you probabl 
have garnered some useful intormation trom your imterviey 
Which should be jotted down on the firm's card. You wil 
vant to tollow up your imnterview Perhap the art buver 
suggested, “Call me Monday,” or “Bring in more sample 
A word about that phrase “Call us back.” It 
\rt buyer 


ire lar tow busy to encourayve a lot of unwelcome calls sO) 


next week.” 
means exactly what it says—-it is not a brush-oft 


it the art buyer says, “Nothing now, call back im a coup 


t weeks,” DO SO 

lt neo suyyestions were ask to show me le 
matey \ tree-lance artist must expect’ to ike repeater 
visits.—-but always with new samples —betore he may “hat 


with an assignment. yourselt firmly in the art buyer 
mind—but don't make a nutsance of vourselt by long 
winded visits with old samples. Don't try to exert pressure 
by saying, “I have another offer and must let them know 

ott the 
hook.” ana hye will probably advise you te take thre other 


Chis gives the art buyer a wondertul excuse to get 


please turn to page 202 
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PARKING 


INSTANT SUPERSALESMEN 


signs can make or break a business - and their 
designers wage an unending battle for ascendency 


By. hy the when movie photographers Were 


first discoverimeg thie artists possibilities the Crit 
era, one common sequence was used, as a rule to 
iichicate thicat thi were out tor 


a wild 
on the town. kor se 


veral seconds, the audience would 
he subjected to: quick shot looking north trom 
Times Square into a wild kaleidoscope ot lights, sigis 
and traffic; (2) a montage of cabaret signs, marquees, 
bubbling glasses of champagne and blinking bulbs 
‘| hen. if the producer wanted you to know the actors 
were really living the same vould 
repeated over and Again 

Signs were thre vinbols oft activity, drama and 
punch. In these tilm clips it was usually difficult: to 
gel than a split second ol any 
vidual sign. In real life, the problem is even more 
acute, It youre in a strange city, you have to lool 


for an establishment mostly by sIyt, for addresses are 


hard to spot on business store tronts. The job can 
he nerve-wracking with dozens of designs tighting 
lor attention Yet. odd shopkeepers and ever 
many large departn rit pert \ little attention te 


r 
Prepared with technica ssistance yf Jesign 


Lippincott G Marguls re Industr 


the thirty © has the treld of 
design nade mrouds on the meth 
igre 
Signs oriyinated i teudal tines. Centumes age 


thie COTTAM TV poe Ob sigh wa hard worn. 


tember of an established guild had the right to tse 
only 1] thie \ Vere 


drawiny ofa tish 
aires tec] the inl anid Tht) other tablish 


please turn to page 207 


An imaginative sign that draws like 
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O..... vatercolor medimis have alwas 


the problem of creating art tor color reproduction. [nthe 
hands of the knowimy artist itis capable of almost unrivaled 
and 

permanency is not essential when the principal 
obypect cot thee Is reproduction exception 
ally brilliant colors, not available to the Fane Arts paimter, 
can be meluded i the Commercial Tlustrator s palette 
dustrations you see ino magazines and advertising art. are 
often rendered an this medium 

If you prefer to work om thin washes, transparent 
watercolors may prove easier to handle; designers color 
however, ean also be diluted to achieve a rather Surprising 
range of transparent washes. Whether to select transparent 
Or largely a matter ot personal choice, Both 
proaches can be combined im the same rendermg, i de rec 

that atoas difficult to avord brush stroke edyves or achreye 
blended flesh tome Naturally, this is a difficult 
uni to handle, but practice will overcome even this technica! 
problem ln the cal rivhit, created with a palette 
(srumbacher signers: Water Colors, deheate 
anil blendings how versatile this artist: 
really can be, Note the deheat modulation of tone 
alony the right edge; colors progress almost mapereeptibl 
from one hue to another 

from the engraver standpomt, the «cull tinish «ot 


tle problem avordine elare when 
photoenyraving thie artworl lt this matt finish 
not desired. the artist can lightly varnish his work to add 
a sparkle, great care be taken om such an 
event, lot varnish darken colors When absolute ticle lit 
is desired, an opaque watercolor should be lett mits 


al state 


PAQUE WATERCOLOR 


preferred medium of the commercial artist 


you are used to SCCTHY our sketch lines through 
watercolor, acting as a lie 
rather disturbed by the way they are obliterated once an 
opaque is apphed on top. Protessionals have their own way 
their tracing paper m exact position and told it back when 


orking. \s their trace lines are covered. they can 
thie Lisstle sheet and retrace the hidden line 
Ways Wilt for your opaques to dry betore retracing — the 


colors dry quickly and are ready tor additional work ina 
batter of a minute or two 

We have commented briethy on the tugitive peculiarity 
ol some ot the Designer watercolors Because ot their 
chenneal thre color Are affected bright lie bit and 
parties should never be lett m= direct sunhight 


even artitiqal light tor any length of time. Among 


please turn to page 200 


IMPRESSION OF MANHATTAN (facing 
page) is the work of illustrator, Ralph Owen 
Using a palette of eight Grumbacher Opaque 
Designers’ Colors, he has achieved a daz 
zling profusion of tones and special effects 
His selection consisted of: Lemon Yellow. 
Yellow Ochre; Bengal Rose; Turquoise Blue 
Light; Ultramarine Blue; Cobalt Blue and 
the two basics, Black and White 
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Rendered in Designers Opaque Watercolor 
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“MANHATTAN” 


by RALPH OWEN 
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since yesterday... 


The magnificent Balinese carvings you see here 
are reproduced in full, brilliant color by a unique 
process known as Lithocolor. It seems like only 
yesterday that the cost of such magnificent 
reproduction was so high that full color printing 
was prohibitive for all but giants in the publishing 
or industrial field. Today, however, Lithocolor 
costs so little more than black-and-white, that 
perhaps you should investigate its potentialities 


... and see how well they meet your needs. 


MICROFILMS 
INCORPORATED 


ivision ANN ARBOR, MICHIGAN 
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Winged lion, a guardian 


figures, carved in stone 
temple: 


EXOTIC CARVINGS 


balinese wood sculpture conjures demons and deities 


by KAMAR AGA-OGLU 


University of Michigan, Museum of Anthropology 


sculpture trom ¢ entral dali; part of an 


extensive collection at the University of Michigan's Mau 


scum ot Anthropology. Here are strange and exotic mages 
carved in native wood to represent the demi-world of an 
oriental culture 

The Museum houses over a hundred such art objects 
ranging from the mythological scene reproduced tull 
color at lett, to a horde ot supernatural ani mythological 
beings. Some are in animal torm, some are holy masks 
) 


others combine the images of man with denizens of Balt 


netherworld. As artistic representations they are superb 
and for the student of teonography they prove exerting 


tory te]] ‘Ts 


spirit f the tempi: T 
decorate the gate tf 


Stone and wood Caryiliyv, in round or relret. is the most 
form of Balinese \rt. Stone used mainly tor the 
Inples which are enhanced by and elaborate rehet 
cary 


my is used tor objects of popular use, such as figures ot 


depieting religious anid mvthological ubyect 


deities and ahicient heroes trom) tolklore lhe placed 


it tantly shrine become masks used in ritual dances and 


drama and appear as ornamental panels im home decora 
or are carved onto musical mistrument ai «ill 
tially highly ornamented bemy parted, lacquered 
vilded 

alinese art is essentially a tolk art. [tis produced net 
halled men of 


only by a distinet ela Ol artists, tow 


mts and crattsmen 

While carving predomunentl a masculine fie lel. 
vomen otf Balt are excellent crattsmen too. excelling om 

basketry ania potters art closel 

tied with therr religion, Elinduism. To this ancient religion 
the Palmes« people have added them own cdistimetive cult 
ombiing the deities of the Hindu pantheon with ancestral 


mythology and history 


eternity thie nie anid ot thy 
exotic mland world 


top left 

bv Ot barong a log cal t cer of mar 
power which iS hye control thy evil action 
equivalent ad and Fyi 

lower right 

Mead of a Aakata } ea animal which appears f 
Jcean God Jaruna 
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OPAQUE WATERCOLOR 


continued from page 196 


turquoise. (Both have been used extensively in the repro 
duction on page 197, however, and this matter of tadiny 

TY YY meant nothing during the brief time the original art was 

placed betore the engraver’s camera. Once the reproduction 

made, the primary purpose for which the art was made it 
the first place has been achieved 
It we mention impermanence, it is not to frighten the 
itist away trom opaques tor serious art. The “tading™ ts a 
relative thing and is quite unnoticeable under normal con 
ditions. A large proportion of the colors in an opaque pal 
ette are ood, sturdy workhorss Ciill ly handled by thy 
irtist without having to reach for a bottle of tranquilizer 
pall 
Let's analyze the colortul “/mpressions of Manhattan 
vluich we have chosen to illustrate this teature article. Art 
t, Ralph Owen, created the beautitul, predominant red 
vith Bengal Rose. The intense reds are pure color, applied 
traight trom the tubs lighter value are Bengal 
with ( ue White ana the Was pout loa 
third duty as a thin wash, a bit of the color being liberally 
diluted with water. The blues are mostly Turquoise, again 
used in several degrees of purity or wash. Where greenish 
blue washes can be detected, these were done by mixing 
lurquoise Blue Light with Lemon Yellow Light. The dark 
est blues are pure Ultramarine or Cobalt Blue. (UItramas 
ine is also called Symphome Blue Violet by the manu 
tactuirer, ML. Garumbacher.) And tinally. the unusual brown 
are the result of carefully mixing Black, Yellow Ochre and 

Bengal Rose 

Most of the painting Was done with a large hound 

No. & Sable Brush, particularly in the wash treatments. lor 


drybrush etfects, Owen chose a square edge Sable. Stippling 


please turn to page 204 


Pen iled roughs on the spot 


then completed at studio t 
erve final guide: for itlustratior 
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BONNE lemonstrate 
'helma Winter technique of 
adapting tne basic elements of one 
tylized motif tor a second line 
f mercnandise _ompare this 
theme with the one shown on 
page |/8 and note skillfully alter 
ed concept of same central figure 


PLAST KK SCULPTURE 
continued from page 19! 


Co is relatively expensive 


— 


( lear, transparent plas | 
colored plasty liquids avallabl al ratt hop 


lor the following range of prices: $1.50 per pint; $2.65 per 

quart S10 per gallon \ joint will cover an area ot abou 

thirty cubie inches. [If you attempt hollow sculptured torn 

mistend of conve a can will naturally lone. lone 


plastic is purchased by asking tor just that 
there are not, as vet, anv trade name \sk for polvestes 
besoin liquid torm. The material stores well a kept man 
tight contamers ; keep the lid on after use and it will remain 
lor as | ny a month Keep it out ot the su 
r heat. The melting pomt 270 in case vou wish to 
return ait to liquid torm 

itselt. thr Poasth lack true hardness 


catalyst is also supphed with it and when this 1s added, it 


cl ip) the chennueal action which produce heat and thu 
hardenmy treneth Vou want to try anothers hand 
experiment, ada enough catalyst to the plasty toy turn 
itto a leatherlike consistency. When thi happens, Vou can 
cut it with a knite and make strips which can be bent. The 
application possibilities are obvious. My class happened te 


turn to making holiday ornament 


Your sources of upply are any cratt hopin a mies 
itely large town or city. In case you're stuel here vhere 
ve buy our supplies down m [Texas 

Hou tel 
CY moldtu Oy fim one hd Heyy 


[here is an incidental use for hawd plastic which wall 
iiterest many readers. It can be brushed onto the top of a 
vorktable or desk and when it hardens it is practically im 


continued on page 202 


EINAMELS FOR INCOME 


continued from page 178 


Civarette cl bowls, misert utslity os 
canned thre appearance listinetive 

Vou plan te) derive an mcome your enamelneg 
price it sen te attract a tairly wacte ecient 


the buying Decide on your standards and stick t 


them. Iconamels are quality prec they should never be con 
It] el vith rive and clinyye lore bri ney Nedthes 


they priced thre of selling 
Vriciny will determined thires thy 
| 


liarket scale existing at your level. the quality of your worl 


and thie pertection Ol your cratt to a where 


vork surely and switths You are not ready to think of enter 
ing the competitive field until you have de eloped an entire 
ine of merchandise not yust an idea for one ashtra 
Which are thlustrated this article. ¢ 
ejection called and (jt) pape Z20)] 
known Sprig sonnet thier cle 
lhe moti ha been changed to pre ent a quite different tina 
the other. This means a larves a piven 
\ good test to apply to your work is te vir it «lt 
honate| though Ou were not the artist. buat 
customer in the store ay to yvoursell | 

parece enough to thurt dollar lor 

priceless commodity for the enamelist who sells. | my thy 
ard tie} have produced af line Ww hicse ell 


orice ranging trom tao perhay SZO OO) 
| ay also prepare special, more costly piece but al 
vith competitive economics im mind. A imple ash tray « 


“g 
= 
ox. 
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: 
a 
, 
i] 
) 
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j 
anally. thins caretully betore you try to con 


Vil] thy Wal 


je with establi hed prore ronal the professional! 
are hnding it difficult to with the 
vhich are produced so cheaply and with so little overhead 
abroad. bhi parity between the cost of living ot the 
\merican and the foreign artist is a serious problem, not 
only im fine art work, but also im virtually all consumes 
yoods. Consequently, the realistic enamelist must be walling 
to work harder, longer and at a smaller unit prot it hey 
A Alistactory Al thie ame time, hye 
Hust not sacrifice quality, for this is one thing that cannot 
be pared it you are to build a reputation among dealers and 


the buying public 4 


INTERVIEW FOR AN ART JOB: 
continued from page 194 
When you are hired tor a staff job, the first thing you 
vill want to do (Catter celebrating) 1s to cancel your ap 
with other prospective employer Itis a cou 
teous thing to do not only that, but you may want to nego 
hate with these people again, some time im the tuture 
Your first job as a staff artist wall be very much Tike 
the iterne hip a doctor must serve betore he can 
practice mediome. You will acquire practical, on-the-job 
experience but at a very small salary. Consider your ap 


Prentice lip an extension of your art education worth 


— 


i sacrifice im salary tor the experience you wall gain. you 
can pet a job at $50 a week, in a good company wher 
vou can learn thank your lucky stars. Don't start asking 
ihout pension plans and when youll get your first) rats 
mdoat they work on Columbus Day. [ft you cannot live on 

Md week, Iry to supplement your mcome m some other 
cloned ly) thre \ Vou learn. Vou alan 


growth 


vill keep pace with your artist 
Your first yob wall probably involve a lot of menial 
delivering art and 
Do these thing 


trast paste pot cutting mats, 
runing out tor collee tor your superior 
is weil and as fast) as you possibly can, and take ad 
antave of every Opportunity to watch and learn event 
ually a new apprentice will be hired, and vou can send him 
out tor colle 


can 


\n accountant, a secretary, or a 
look for and demand a job that promises “security.” An 
artist cannot. Elis security les im the quality ot his work 
modus brain, backbone and im his hand lle knows that 
magazines told and agencies lose accounts —but he also 
knows that new magazines are launched and the account 
lost’ by one agency are gamed by another \bove all, he 
knows that success as an artist is worth many times the 
hard work necessary to achieve it. bor an artist, m= the 
final analysis, is that most enviable of human beings—the 
man who makes a living domg what is, to him, the greatest 


pleasure the world 


TILE MURALIST 
continued from page 189 
le and her latest task has been the creation of a quartett 
of murals for the facade ot Leivhtons, amens clothing store 
in midtown Manhattan. These are giants in tile by any 
tandard ; each panel stands fourteen feet high and ever 
bit of tile was personally inlaid by Miss Korsakaite 
The tile used is an unyvlazed ceranue mosaic which ts 
weather-resistant, easy to clean and virtually unaffected by 
Manhattan's inevitable pall of smoke, soot and dirt. The 
theme depicted shows four stages in the development of 
mens costumimg—Roman, Renaissance, American Colonial 
and Victorian. Many weeks of museum research were re 
quired betore the artist even began to lay out the preliminary 
sketches onto full size sheets of brown paper. The laying of 
tile took another eight weeks. leach of the hundreds of thou 
ands of colored segments was cut with nippers and then 
glued in position on the paper with a soluble adhesive which 
could later be removed when final installation was made 
on the store's facade In all, hack of colors were used, 
with subtle blends of pinks, reds and chocolate browns. The 
\nygele 
crates to New York tor installation like a jigsaw 


vork was done in Lo then shipped in numbered 
puzzle. It 
can now be seen at the teeming corner of Fifth Avenue and 
Moth Street. Miss Korsakaite’s king-sized murals are th 
largest ever attempted for a commercial building facade 


the sum total being a quarter-million separate pieces of cut 
tile. 


LIQUID SCULPTURE: 


continued from page 201 


pervious to seratching, pounding and the usual damage 
normally inflicted by overenthusiastic students. If you want 
to add color to suit your ta te, these too are available for 
the purpose. Remember, you'll be working with something 
new and largely unexplored. See what kind of pioneering 


CAN velop 


INSTANT SUPERSALESMEN 


continued from page 195 


pe tle an apothecar and a striped poole (to symbolize then 
iWdeline ot blood letting } brought you to the door of a 
barber. Signs of those times left no doubt of identification 
loday, though, with cities larger, populations a hundred 
lold greater and competition fierce, the old standbyes have 


virtually vanished. Sign designing is big business 


How important are signs today? 


The sIvt in front of a retail store is one of its most 
valuable means of promotion and sales stimulation. It. 1 
basically the most immediate means of telling a potential 
customer that he has arrived at his destination and. that 
What he finds mside will be superior to that of the competi 


Signs are hybrid animals. Their tunctions are special 
ized, differing from business to business. For each th 
job is different. In gasoline, lor example, the intangible 
appearance of the product must be symbolized. The symbol 
is the key element. Automobile drivers simply don't have 
time to read fine print while going fifty miles an hour, A 
glance must often tell the story. And with nationally avagl 
able products, the recognition factor may have to be built 


up over a period Or time, so that no matter how abstract 
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STANDARD 


— 


competitive signs-how do they rate against each other? 


he symbol, it rings a bell LET’‘S TAKE A TEST 
Small shops have to work ima different manner. Lack 


| Ql companies are a case im pomt. They spend mul 
iy the means or need for national advertising of then 


dollar annually promote then brands ania thurs 
name, they must symbolize the merchandise thev offer in 


| induce travelers to top at them service stations tor refills, 
wil] prove most attractive to the casual 


erby. Lake the little Toy Hlustrated on 


Whatever mannet 
rest and retreshment llow well do nine of the leading 
tor example. Here is a local merchant at a shopping centel | 
who has ( aptured the tee] (>] hy produc a fresh, ip 
pealing manner. The letter “O" in “toy” is brightly 


colored ball; the other key letters are stylized to bring 


Look at these signs, then, based on the seven pom 
we have outhned, score them according to. effectivene 
Which seems to you the most competing in deseend 
nostalgic memories of old story books and childhood fairy 

' order, how do the other tack iy lhe results of ae 
Laie lhe shopper night Vidlice anid 
| tual research are madicated mimediately” below 
crously thinl Clever original different met 


chandise of better quality ~ And children will certainly RESULTS OF SURVEY ON EFFECTIVE 
not fail to notice this shop front. Many a hurrying parent GAS STATION SIGNS 


has been brought to a halt by the deadweight of a vouny 


ster with big eves and dragging feet lippimeott & Marguhes, well-known idustrial 
With notable exception thy erage proprietor ining firm, a ked JOS motorist to classity the above 
hasnt yet given more than secondary importance to hi Hlustrated nine signs in order of preference as to their con 
igtis. It is a supplementary portion of his promotion, it notation of mpled cleanliness, honesty, quality gas, set 
even that place acvertt Ing in new paper one lee and trendline head ania 
hot ventures, might send out oceasional handbills, but his thove all othe that of Standard Oil, 40% chose it tor 
jign——on duty twenty-four hours a dav—is overlooked ionesty mipheation’ for “high quality of produet 
These firms are missing a good bet thought it uggested “cleanliness of rest) room 
Considering the tratevtic value otf good signave, and felt it the “trendhest” and 63% picked it becatrse 
comparatively cost, skalltulls de ned sign can had lony been associated in them minds with the best 
prove a great asset and be the nucleus about which many laround service. Obviously, Standard Oil has spent mil 
other forms of promotion can evolve—handhills. letter Hons to keep this superiority well in mund, but the sign 1 
heads. T\ pot comm reials. Intiboard road signs. ete vhiat ly identities then product and makes the motos 
Ist Lop at their station Or evell ON pa t other to see} 


What makes a good sign? standard Onl station. This particular sign proved to be 


lo be most effective, a tnore than is effective as the lowest scored 

| spectre ldlentits md clear!) expre the nature of the It to mention that all peopl 
the establishment proaue urveyed were relatively unfanuhar with these 

2. Seta mood. t_voke some form of emotion and desire im Pure-Oul was chosen by most women for charaectert 
pare him tor pleasurable browsing ohio (nudwestern equivalent ot tandard Cal 

4 distin« Stand from) othe which Irie riclly ana home ¢ they (| the 
be its vicemits look and colors (red, and white. \imony the reason 

1 Be adaptable. It should easily lend itself to translation given for liking Standard wn were the torch reserable 
mito other advertising or promotional media light and winning and “ait lool like a leades 

leguil lity The Viewer must he able ley read | here Wil trong re rhiap 
torn) an wlentitication unhesitatingly. Thus. it be they dishked the Crown sign beeause the name and stag 

4. llave character. \ts de in elements should be a. state Or a Masome emblem to other who .considered 
ment «of pecial personality attributes which the thi eithes (at perhap thes 
Must expr part of the sale ituation. (A relivious belret Vhillios name itself uvvested 
rasoline sign, tor instance, must express dependability laxative product to some and was thus weakened | 
quality and powe! beer sign, connotations of cleanh ocation ; however, its resemblance to a national 
rie rood fellow cet 


please turn page 
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i lavorably received others a stingy 
and dependahle eryvice 

lhe Lippincott & Margulie designers had their ows 

thoughts on these signs, based primarily upon professional! 


association and good design imtegrated with instant recog 


ey down graded the (Crown yvinbol hecause the 


combination of a crown and wings tacked on it like ears 


ecmed 


meaning le The Phillips sign 
asa high seorer among them tor its shield, but the colors 


vere weak and thus added to the feeling of 


‘uncleanliness.’ 
tandard Ohl and Sohio was Itked be 


lhe oval 


mibol psychologically jated 


Its 
vith mothering and comfort, well-bemy and security 


suggested that the fairly good Pure-Ouil sign might 


have been improved by removing the copy and leaving 


just the name symbol. The additional wordage weakened 
the legibnlity and “flaghke’ quality of instant recognition 
\ lor the Derby they found it COMM Sng hecause 
a white star on a red field competed visually and emotion 
lly with the white “Derby” enclosed in a blue rectangle 
\nd the Marathon yinibol wa just generall 


enough for a gasoline, as well as the product name being 
lar too small for a last-moving cat 
W peopl ever vo mto so detasled a dissection. of 

wn. Lo the vast majority, they either like it or they hop 
elsewhere thie of the busimessman involved, 
this as the only important thing. The designer, though 
must know “why.” And that’s what makes imdustrial de 
ivning a skilled profession, 


SCULPMETAL ART 

continued trom page 18! 
lortis with a tte Three more coatings were added 
the last with a brush. The grouping above was burnished 
with the bowl of a pron, the | 


ead study was lett mi it 
natural state. Any corrections necessary are done when the 
material hardened, Lisitiy file andpapes \dditional 
culptmetal can also be added as desired. Full intormation 
ind an ilustrated brochure are available from: Sculpmeta! 
Ine., Sutte Investment Bldg... Pittsburgh 22. Pa 4 


SUMMER ODYSSEY 
continued from page 169 


Wisconsin: Publicity Section, Conservation Dept, Rm. 830 State Office Bldg 
Madison ? 
N. Great Lakes Area Council, 64 E. Jackson Blvd, Chicago 
Wyoming: Travel Commission, 213 Capitol Bldg., Cheyenne 
Canada: Govt. Travel Bureau, Ottawa. Ont. Canada 
W. 49th St. N-Y.C. 20 
157 W. Wacker Drive, Chicago |}, Ill 
Mexico Govt. Tourist Commission, 630 Fifth Ave. NYC. 20 
Govt. Tourist Commission, 518 W. Houston St.. San Antonio. Tex 
Pan American Union, Travel Div. Washington 6, DC a 


OPAQUE WATERCOLOR 
continued from page 200 
as done wath the artist OWh cCreatbon cut down old 
having brush. The finest details were tinally added with a 
\ \ 
VO) sable ¢ 
colors 
clave 


an illustrator tackle this Ly pe ol 


pot, usually a 4H which allows lines to be legrble but light 
lhe sketely are then taken back to thr and mked 
in with Tndia oink and a tine penpoimt. Heavier black 
mked with a No. 2 Sable brush. These tinished sketches wa! 
erve as detail guides when the pamting mw created. No 
ire combined with a tew trom another and then the entire 


COTTCs 


plan Is titeyvrate heet Ol tracmny ti 


lions are done on the tracing. [The painting emerges virtual 
unchanged once the tissue layout is ready 
The actual painting was begun once the design had 
been traced with a No. 9-H pencil onto a sheet of Whatman 
Ilustration Board. (The artist worked about half again the 
size of this final reproduction. It is usually better to work 
large and have the art reduced.) The light, thin washes 


went on first, covering the whole painting area In a sort ot 


abstract design. These washes approximated the final color 


plan and served as guides. Then the solid areas were built 
up with thick, relatively undiluted Opaques The most bril 
dant tones are pure color applied almost like oil paint, but 
with watercolor brushes. The detail work came last —out 
liming areas, using Opaque White tor reverse sketching on 
top ot dark background and defining the signs, props and 
nuldings 

\rtist, Ralph Owen, preters to work with tew, 
caretully chosen colors, rather than a rainbow palette. He 
vets some of each of these colors in all his tones and this 


is responsible tor the cohesiveness and harmony of the final 
vork a 


A RAINBOW OF TILES 
continued from page 174 

Stencils can be cut i desired, but hand-drawn tiles are 
more avidly sought by collectors. Your price can be higher 
i} you create your tiles tor specihe SIZES, PUrpOses Or pet 
onalize them with the customer's name, address or special 

li the tile is to be huny on a wall, oli a heavy oaktay 
label to the back and punch a hole near the tag's end, 
adding reentoreers to keep the hole trom tearing. leave 
the top inch unglued so the tag can be bent away to al 
easy imsertion of a nail tor hanging. It the tile is to serve 
as a hot plate, hce a tew corks inte (Quarter inch circle 
and glue these as teet to the corners. They will prevent the 
tile from omarring a polished table and wall also keep 1 
trom) sliding 

liles should be colortul. Here is one cratt technique 
vhere a rainbow palette is possible. But keep your design 
nnple and use the bright glazes or Dek-All hues simply 
lhe two nautical tiles at the start of our article are rendet 
cd oan Deltt blue glaze against a pale blue background 
bhose below, however, by New Iengland’s well-known ce 
ner, Robert Darr Wert, use several bright colors against 
dark figure outlining. Brilliance is achieved in tilework In 
ontrast, rather than garish over-decoration 

Some additional ideas tor tiling away thr 


Personali cd lanl showers. lisiliyv themes 
nursery rhymes and tairy tales 
lward tiles tor school societies, the Boy Scouts, Camp 
tire Gairls, your bridge club, garden club, ete (Carry the 
lea farther and make up humorous tiles for “the man 
vho has everythine’: “the golf widow ‘world’s worst 
cook.) 
(se tiles jor special events and parties, to serve a 
place markers. (The guest keeps the tle 
liles make handsome address plates when cemented 


onto an vate post oT 


CHANGE OF ADDRESS 7 Send your new address at least 30 

+ days before the date of the issue 
with which it is to take effect. Address: DESIGN, 337 S. HIGH ST., 
COLUMBUS 15, OHIO. Send old address with the new, enclosing 
if possible your address label. The post office will not forward 
copies. For additional information regarding subscription status, 
write to Lillie F. Evans, Business Manager 
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— a department for the ceramist and china painter ac? : 
iddress all correspondence to: Jessie B. A:twood, 718 Oakwood Dayton, Ohio new! ov? 3 
Please be sure to enclose stamped and addressed reply envelope. sleep ng rooms ; 
irom 
L\MISIS sometimes have dithculty bisque firing tall objects satistas 
torily. A common complaint is that the items crack. Now, a crackle finish in glaze 3 
Hileay be desirable in some cases, but large cracks right down through the clay itselt 
are certainly not hallmarks of good pottery. When this happens to your work, thi 
dithculty 1s one of two unhappy circumstances. kither you have created an object 
that 1s too tragile tor its height (and attendant weight) or you've simply been careles . ef peeeegee as. 
in handling the cleanup work. Remember, clay isn’t flexible. Make the body thicl if meeting rer 
enough to support its own burden. It, despite this, you still show cracks after firing rooms ys ger eee et 
to a bisque, you may still be able to repair the damage with a clay pencil. These ar ; pee eroere & 
small pieces of clay, shaped like and approximately as thick as a lead pencil, which accommodating sor Fe EES | 
are lightly fired (at around 1300°F.) The peneil is rubbed over the cracks until they 800 00 
hill with the ground off dust. A good mender binds the dust to the broken edges and 0 s 
the crack 1s then painted with a thin solution of slip. The object is then refired. A persons | ‘ 
word of caution: the slip must be the ame type ol clay as the original object In most g 
CASES, will do thre rob nicely extremely large cracks arent vorth tive trouble For Reservations iq 
the piece and start ovet working thicker Write 
Mgr. Dir., Box 100, 
Why do plates sometimes crack in a kiln during firing? 
Most likely, ts not the tault of the kiln. You've probably not used enough stilting bed 
to separate your plates trom the kiln surfaces or other ceramics lhere must be plenty / 
ot air space to msure even firing. Perhaps you're simply firing at too high a heat too H: nN Hotel 
a leave at least an inch of surrounding air space between the object and any 20 $. Dearborn S#., Chicago 
thing adjacent. Kkire slowly, and if necessary, even leave the kiln lid up for a longes oe... one Pein 
period ot time. The main idea is to tire evenly—the edges are usually thinner thas — — — 
the center of a plate, SO) take your tine and proceed slowly 
STATEMENT OF THE OWNERSHIP. MANALE 
if clay sticks to a rolling pin or tabletop, can it be made less adhesive? MENT. CIRCULATION. REGUIRED BY THE ACT OF , 
Rolling out clay for making coils or flats 1s a basi procedure. [t it sticl to tl CONGRESS OF AUGUST 24, 1912 AS AMENDED BY 
roller, it is simply too moist and must first be dried on a plaster bat. It it adher THE ACTS OF MARCH 3. 1933 AND JULY 2. 1946 
toa tabletop, do You! rolling li several thicknesses or new print 1} extremely Hicsist (TITLE 39, UNITED STATES CODE SECTION 235 
roll the clay on oileloth lextured imprints resulting should be smoothed away wit 
your palm.) Wont worry about newspaper ink that transters trom paper; it wall ch . | ™ 
appeal during the first firing - 
What is an electrolyte and what is it for? an ; 
electrolytes are used tor the deflocculation al slip, ter pout it term ener | Design | ‘ 
‘arden variety english, this simply means an electrolyte 1s added to reduce the amount 
water necessary to produce shp (1. e., liquidlike) clay. Silicate of soda and soda as! La Lincoln Tower, | 
¥ 
know! 
How do you wash a kiln and how often? 
Wash only the bottom of your kiln and the topside of each tray lhe purpose of 
hing is merely to remove any glaze that might later drip onto new work when 1 Vara 
melts again. Kiln wash solution works quickly and keeps you trom chipping away it | 
a file and thus standing in danger of poking a hole into the kiln. Always burn TT f " 
kiln after washing to vaporize any residue, and then leave the kiln open tor several , ’ = ge ed ; 
hours to am dry it 
How to place highlights on painted china ; 
hina painters sometimes complain that them work looks cluttered or off-balanec rough of 
vhen they paint on highlights. The fault probably lays with their understanding o1 fens .. 
light. Highlights must be added to one side only of a painted dish or similar flat object A 
ittherwise it ends up looking phony. The simplest way to work this out 1s to place a bow ) ‘ 
t trait on a table in dark room and then turn on a flashlight. Notice where the high # 
lights jump up and how they dim as they progress away trom the light source. Translate 4 
this simple example into any flat painting you do and youll have no trouble Viti litter  TIRMNEI > 
r bad bhalanee 
| have trouble with red glazes. What's the solution to their proper use? ool 
(Common troubles with red glazes—their turning out grey or eve hints EATH 4 RAFT 
improper procedure and poor quality glaze. Always use top quality materia * Metal Tooling 
chrome makes an excellent red glaze.) Apply your reds about twice as thick as a! * Textile - 
other color. Confine its use to bisque fired pieces and allow plenty ot drying time | * Copper Enameting * Mosaic Tile i 
tween each coat applied. Let me emphasize that word “plenty.” | wait several days I» many more crafts j 
tween coatings! And, finally, when the final coat 1s apphed, | put the piece a Complete supplies, top quality ws 
in entire week before | fire it. This may sound like a lot of bother, but then, | vb fast dependatle service EP 
it only for those who want professional results. Professionals know that patien Big Catalog KIT KRAFT «+ Dep: 812 Ss 
orime requisite in the field of ceramu 12109 Ventura PI., Studio City, Colif 
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OOK REVIEW SECTION 


THE BIBLE AS HISTORY 
William Morrow, Publisher 


by Werner Keller 
Retail price: $5.95 
In these sophisticated times we are apt to read much that is In the 
ible with a bit of tongue in cheek. Those faraway places, thos 
miracles did they ever really exist, or are they only symbol tales 
to point a moral? In this important book you will find the answer 
onfirmation of the reality of ancient cities, now unearthed from 
thei four thousand year ol slumber under the sands Through 
photographs you will trod the actual streets that felt the passape ot 
ir sus ind Peter study scientifie documentation ot dates. names and 
occurences he able to study the art and artifacts of biblical times 
excellently illustrated, fascinatingly written Hiighly recommended 
tq students educators the devout and skeptics 4°52 pages 


& Subscriber price: $5.40 


THE ARTISTS HANDBOOK 
Viking Press 


by Ralph Mayer 
Retail orice: $6.75 
Valuable and definitive reference book tor the practicing artist, cov 
eriny laboratory data on pigments solvents glues, grounds and the 
many irt mediums employed in panting important techn 
niqgue rutinized in this pape book Phousands of 
facts about oils watercolor tempera cCaseIins pastels, encaustics, an 
ilyzing their uses and limitations. Derailed information for work 


ing on various surtaces including canvas paper wood, metal 


& Subscriber price: $5.95. 


WATERCOLOR PAINTING, STEP-BY-STEP 
Watson-Guptill Publishers 


by Arthur Guotiil 
Retail price: $5.75 
[he late master artist ind editor of American Artist created this 
book as a companion to his similar volume on oil painting which 
has been i longtime best seller hive top watercolorists demonstrate 
then technique s;ina special section the main portion of the volume 


however is virtu illy course aquachrome 128 
Subscriber price: $4.95. 


CLOTHING FOR MODERNS 
Macmillan Co, Publisher 


by Mabel Erwin 
Retail price: $5 90 


New revised edition ota st md ird tavorite tony fashion designers 


ina home economics personne! Just about everything you need to 
know about selecting ind cre iiny distinctive fashions (Over 500) 
illustrations on techniques if the 632 pape volume 


Subscriber price: $5.25 
ART AS LANGUAGE 


Catholic U of America Press 


edited by Sister M. Jeanne File 
Retail price: $3.75 


Dhirteen diversified subjects by art educators, each contributor dis 


cussing his specialized field These range from metalcraft and jew 
eiry design to art tor profit Also includes coveraye on selecting 
tools and in wterials for an elementary level irt ss, and planning 
i program for high school students ‘19 pages Papert edition 


Subscriber price: $3.25 


art books at discount prices! 


Special arrangements have been made with America’s leading 
publishers to secure the latest and standard art titles (os wel! 
as other educational works) at discount prices, for all Design 
Magarine subscribers. As this is a courtesy service, NO ORDERS 
CAN BE ACCEPTED ON A TRIAL BASIS 


WHAT THIS SERVICE MEANS TO YOU: In addition to securiny 
low discount rates, you can thus order from severa! sources at 
one time and hold bookkeeping to a minimum 


ORDER ANY BOOKS PUBLISHED IN U.S.A. If tithe has not been 
previously listed in Design please give name and address of 
publisher and include regular (retail) price with order. We wil! 
endeavor to secure your discount and will then remit difference 


HOW TO ORDER: Send information to: Book Service Dept 
Design Magazine, 337 S. High St., Columbus, Ohio Enclose 
your check of money order for discount price indicated by oa 
*® at bottom of book review. If no subscriber's price is indi 
cated, book is available only at retail price (Your prompt 
payment is necessary as we act merely as your representative 
U.S.A. schools and libraries may request later billing, if on 
official purchase order. Design will absorb shipping price to 
any address in U.S.A. All Canadian and foreign orders must 
add a nominal charge of 25c per book to defray postage ond 
handling 


CONCERNING INQUIRIES Always enclose self addressed 
stamped envelope when requesting reply. We will appreciate 
your holding such correspondence to actual orders A 


THE LANDSCAPE PAINTER'S MANUAL 
Watson-Guptill Publisher 


by Harry Leith-Row 
Retail price: $3.95 
three-part handbook on oil painting for scenic effect. Follows 
through from selection of materials to applying the colors, with side 
excursions on specific handling of trees, sky, water and special ef 
ects. Illustrated examples in monochrome and full color. 64 pages 


& Subscriber price: $3.25 


COMMERCIAL ART AS A BUSINESS 
Viking Press 


by Fred Rodewald 
Retail price: $2.95 
A realistic picture of the business world through the artist’s eyes 
One of the rare books that tells how to price your work and sell it 
Will prove useful to buyers, collectors and artists’ representatives 
Do you know how to keep your books for tax purposes? Legal ex 
emptions and money-saving procedures for the commercial! artist are 
discussed, as well as tips on selling, royalties, copyright and ethics 
129 pages 

& Subscriber price: $2.50 


COURSE IN PENCIL SKETCHING (Ports 2 & 3 
Reinhold Publishers 


The second book in this new, popularly priced series deals with 


by Ernest Watson 
Retail prices: $2.50 ea 


trees and landscapes: book 3 4 dis« usses boats and harbor sketching 
Each is most useful to the artist working in any medium where pre 
luminary sketching 1s required Include them in your swipe hile: 
you'll reter to them otten Well illustrated | 


% Subscriber price: $2.25 each 


SIGNATURES & TRADEMARKS 
Watson-Guptill Publisher 


by Rand Holub 
Retail price: $2.75 
In this mee hanized day it is good to know that some things can be 
done better by hand. Designing a distinctive trademark is one of 
them and this book 1s rich in inspiration tor those who have i 
product to offer, a letterhead to create, a Sign to produce Spiral! 
binder for handy propping. 61 illustrated pages 


Subscriber price: $2.40 


CREATIVE CRAFTS FOR CAMPERS 
Association Press 


by Hammett & Horrocks 

Retail price: $7.95 
A handbook for craftsman-planners in charge of group activities at 
workshops, camps, schools and similar organizations or institutions 
Equally useful for the art-minded parent and crafts enthusiast 
Name it, it’s included: ceramics, weaving, wood carving, painting, 
sketching, leather and metalwork, map making, the graphics. Ex 
cellent sections on correlating with campcraft, dramatics, nature 
study, Lames and sports Especially recommended for counselors, 
cub pack leaders, scouts of any age and occupational! therapists. An 
ifheal publication of the Y.MC.A. 431 pages, filled with illustrations 


*& Subscriber price: $6.95 


RECENT RECOMMENDATIONS 


COURSE IN BEGINNING WATERCOLOR by Musaachi, Fluchere & Grainger 
Reinhold Publishers Retail price: $3.50 


Sensibly priced book for the talented beginner who wants to develop a distr « 
tive style. Full illustrated in monochrome and color 


Subscriber price: $3.20) 


35th ART DIRECTORS CLUB ANNUAL 
Farrar, Straus & Cudahy, Publishers Retail price: $12.50 


The acknowledged Bible of commercial art for advertising and illustration. Lay 
out, art, designing of booklets, posters, art for TY and editorial illustrations 
Deluxe size, 527 plates in black and white and full color 395 pages 


(& Subscriber price: $10.95) 


ENAMELING MCIPLES & PRACTICE by Kenneth Bates 
World Publishing Co Retail price: $3.95 


A nationally known enamelist writes about his specialty with the student 
beginner always in mind. 125 plates in black & white and full color. A quide 
book for making enamelware 


Subscriber price: $3.50) 


EXPLORING PAPER MACHE 
Davis Press 


by Victoria Betts 
Retail price: $6.00 
ideal selection for the art teacher on modest budget. Scores of exciting 
projects which require little more than paper, scissors ond paste. Fully illustrated 


A fountainheod of fresh ideas 
(& Subscriber price: $5.45) 


HOW TO MAKE SHAPES IN SPACE by Toni Hughes 
E. P. Dutton & Co. Retail price: $4.95 

Three-dimensional designs in greeting cards, party decorations, posters, 
favors, etc., using low cost materials. Tools? Scissors, staples, paper punch 


Recommended for all educational levels 
Subscriber price: $4.40) 


HOW TO MAKE MOBILES: by John Lynch 
Studio-Crowell Publishers Retail price: $3.00 

The most popular book on this subject published Hundreds of our readers 
have already ordered copies.) Filled with steps and ideas for mobile construction 
Profusely illustrated 


(% Subscriber price: $2.70) 
MOBILE DESIGN: by John Lynch 


Studio-Crowell Publishers Retail price: $3.95 


A follow-up on the popular “How To Make Mobiles’, with scores of addi 
tional, new ideas 102 plates, showing construction details for some highly 
original mobiles. 


Subscriber price $3.40) 
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AMBRITE COLORED CHALK 


is an 
nside Job! 


PRANG AQUA TEXTHE COLORS 


DUSTLESS CHALKS 


PRANG WATER COLORS 


CRAYONEX 
DRAWING CRAYONS 


PASTE AND 
PAPER 


| 
Br 
let A 


PRANG DEK Ali AND 
TEXTHE COLORS 


We are particularly proud of our employees 


color craftsmanship are making avatlable tor today’s children outstanding art and handcraft materials 


We look to our cemployces and products with price and feel they are playing a vital role om the 


creative education of a nation 


lt is Our goal to furnish you. the uses unsurpassed school art and handcratt materials designed {© 


bring out new inspirational hye ighes for all your art classes 


susist on Prange Products, they ar proven performers m dassvooms everyuber 


E] THE AMERICAN CRAYON COMPANY - SANDUSKY, OHIO- NEW YORK 


young folks of all ages, whose constant research and 
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oinning Watercolos 
FLASH 


SALES! a by MUSACHIA, FLUCHERE G GRAINGER 


N ideal selection for the beginner 
RECENT TOP SELLERS A 
AT SPECIAL, LOW | who has serious aspirations in this exciting 


PRICES i medium. The low price brings it within reach 
of everyone, but the content matter rivals that 


Exciting values im art hooks, ata fraction of orig nal cost in far more costly books 


due to overstock. Limited quantities. While they last 


20 PAINTERS G HOW THEY WORK by ernest 
olates, 20 in full color Del * guidebook benind 
the studios of top Americar artists Original 


Pay: $7.50 


AFRICAN SCULPTURE SPEAKS 


trations of carving statues asks, artifac 


Continent. Original cost: $7.50. You pay: $6 bee _ | ¥¥ $3 50 
THE NOTEBOOKS OF LEONARDO DA VINCI a top « fs 


of college art Two if Als 
available thru 


writings, art work, inventions and 0 Ny of history s gr 


genius. Original cost You pay: $6 75 Design's Book Dept 


STILL LIFE PAINTING IN AMERICA » reproductions that 


stor from Rembranc:it Peale’s a sent time 


y 


Rich in inspiration for art students and profess: Original 


You pay: $3.95 


in new condition. Check must accompany order 


DESIGN BOOK SERVICE Suite 321 
337 South High St. Columbus, Ohio 


The one indispensable source book for 
People in the commercial art world. 


35th Annual of Advertising, 
Editorial Art and Design 


(The Art Directors Club Annual) 


Advertising layout 


“WATERCOLOR MADE EASY” 


by HERB OLSON 


Advertising art 
, Editorial layout 
Another fine book for the painter who , 
wants to go far beyond merely adequate wa- oe Editorial art 
tercolor technique. Delves deeply into proce- 


dure, professional shortcuts and the develop- Direct mail & 


ment of a personal style. The many tricks of booklets 
the trade described will save you hours of a 


work without any sacrifice of quality. Pro 


fusely illustrated, deluxe sized Television art 


$7.50 a $12.50 
Reinhold Publishers, N. Y. C. | 
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